
HEADQUARTERS UNITED STATES MARINE CORPS 
3000 MARINE CORPS PENTAGON 
WASHINGTON, DC 20350-3000 



DEPARTMENT OF THE NAVY 



5720 
ARSF-F 

September 23, 2013 



SENT VIA EMAIL TO: 446-05095088@REQlJESTS.MUCKROCK.COM 

MR JASON SMATHERS 
MUCKROCK NEWS 
DEPT MR 446 
PO BOX 55819 
BOSTON MA 02205-5819 

Dear Mr. Smathers: 

SUBJECT: YOUR FREEDOM OF INFORMATION ACT (FOIA) REQUEST, FILE 
NUMBER USMC-HQ 201 1F03025 1 

This responds to your February 28, 201 1, FOIA request seeking all trademark license 
applications submitted to the Trademark License Office (TMLO) in January 201 1, Your request 
was controlled under file number USMC-HQ 201 1F030251. 

We initiated a search of the files maintained by the TMLO, which identified seven 
documents as responsive to your request. Upon review, we have determined that the documents 
are releasable and have enclosed a copy with this letter. 

You will see that some information has been redacted. Specifically, third-party names 
and signatures have been withheld pursuant to FOIA exemptions (b)(6), which prohibit 
disclosure of personal information when an individual's privacy interest in it outweighs any 
public interest. In addition, portions of the document that contain "trade secrets and commercial 
or financial information obtained from a person [that is] privileged or confidential" has been 
withheld pursuant to FOIA exemption (b)(4). 

Because some information has been withheld, you may consider this to be an adverse 
determination that may be appealed to the Department of the Navy, Office of the General 
Counsel, Attn: FOIA Appeals, Room 5A532, 1000 Navy Pentagon, Washington, DC 20350- 
1000. Your appeal, if any, must be postmarked within 60 calendar days from the date of this 
letter and should include a copy of your initial request, a copy of this letter, and a statement 
indicating why you believe your appeal should be granted. We recommend that your appeal and 
its envelope both bear the notation "Freedom of Information Act Appeal." 

We have categorized you as an "other requester" for the purpose of assessing FOIA 
processing fees. As such, you are entitled to two hours of search time and 100 pages of 
duplication free of charge but are responsible for the payment of any fees beyond that. In this 
instance, the applicable fees did not exceed your free entitlement so there is no charge for 
processing this request. 



5720 
ARSF-F 

September 23, 2013 



Questions concerning this action should be directed to Ms. Barbara Gonzalez of my staff 
at (571) 256-8636 or (703) 614-4008, or via email to smb.hqmc.foia@usmc.mil or fax at (703) 
614-6287. Please reference the file number in the subject line above. 

Finally, please note that I am the official responsible for this determination. Should you 
have questions or concerns, you may contact me at (703) 614-4008. 



Sincerely, 




S. A. HUGHES 

Head, FOIA/PA Section 



Enclosures 



2 



ENCLOSURES 



1 



COMPANY INFORMATION 

Company Name: _Business Innovations Worldwide, LLC 

Other names used by business (subsidiaries, brands, DBAs, etc.): Business Innovations 
World Wide Web Address: www.bi-ww.com 
Primary Address: 6579 Peachtree Industrial Blvd. 

Street 

Norcross Georgia 30092 USA 

City State Zip/Postal Code Country 

Telephone: 770-242-8002 Facsimile: 770-242-8088 
Secondary Address: Same as primary address. 

Primary Contact: Alf Rhea Title: President 

Telephone: 770-242-8002 x 225 Facsimile; 770-242-8088 

Email: arhea@bi-ww.com 



Secondary Contact: j (b)(6 > Title: Controller 



Telephone: 770-242-8002 x248 Facsimile: 770-242-8088 



Email: ( b > < 6) j @bi-ww.com 

State/Country of Incorporation or Organization: Georgia, USA 

Entity Type; □ Corporation XD Limited Liability Company 

□ Partnership Other 

Top Competitors: 

4 Imprint, Eagle Crest, Pinnacle Promotions 
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OWNER & MANAGEMENT INFORMATION 



Principal Owners (complete name and business address): 

Alfred Carter Rhea, Jr. and Loraine Nunn Rhea 
6579 Peachtree Industrial Blvd. 
Norcross, GA 30092 USA 



Principal Management: 

President: AlfRhea 

Vice Presidents (s): Mark Feldman 

Licensing Director: |< b H 6 > 



Sates Director: !< b M 6 ) 



Marketing Director: }< b )( 6 ) 
Art Director W) 



Chief Financial Officer: W < 6 > 



Years in business: 15 years 
FINANCIAL INFORMATION 

Bank Reference: The Piedmont Bank 
Branch: Home Office 

Address: 5100 Peachtree Parkway 

Norcross, GA 30092 USA 



Bank Contact: < b H 6 ) , Vice President 



Telephone Number: (770) 392-0900 
D&BNumber: 95-974-0507 Most current D & B Rating: 1R3 

Please include a copy of your most recent D & 8 report. 

Credit rating or other credit references: (see attached Schedule "C" for most current 
D&B report) - (^4 ^ 

Does your company carry product liability insurance? X Yes 
Carrier: Columbia Insurance Group 



Individual and aggregate limit: 
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BUSINESS HISTORY 



s 



Company sales volume for most recent year: 
Company sales volume for previous year: 

Percent of dollar sales by distribution channel: 




Percent of Current Percent of Anticipate Name of Leading 
Sales Volume S ales for Marine Corps Acct. Accounts 



Department Stores: 
Specialty Stores: 



(b)(4) 



Discount Stores: 
Catalog Sales: 
Toy Stores: 
Internet Web Sites: 
MC Exchange: 
Other (Enduser): 



Nat'l Marine Museum, 
Smithsonian Museum, 



(b)(4) 



LICENSING HISTORY 

Does your company currently manufacture products under license? X Yes □ No 
If Yes, - Current primary licenses held: 

License 1 



Company pW 
Licensed Property: 
Products: 



(b)(4) 



(b)(4) 



Number of year's license held: 15+ Royalty percentage: 
License 2 



(b)(4) 



Company: |.o»m 




Licensed Property: mA) 


(b)(4) 




Products: WW 



Number of year's license held: 10+ Royalty percentage: 



(b)(4) 



Has your company previously applied for a license with the U.S. Marine Corps or any 
other Department of Defense Agency? X No If yes, identify agency and property: 
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PROPOSED PRODUCT INFORMATION 



Identify U.S. Marine Corps properties for which you are seeking a license: 
MCX 

National Marine Museum 
Smithsonian Museum 
Other Museum Gift Shops 



Description of product(s) and estimated prices per unit for each product you seek a 
license: (See additional list in space betow) 



Product 


Estimated Wholesale Price 


Estimated Retail Price 



























additional space available at the end of the application 



Requested territory to be covered: USA and MC Exchange Sites outside the USA as 
requested 



Requested term of license agreement: 3 years 

Estimated gross wholesale dollar sales for products manufactured under the U.S. 
Marine Corps license: ^) J annual sales for Museum Gift Shops 

Since these are t wo new items for the MCX, an estimate would be units per month 
or about | WW j f or the first year. 



<b) (6) 



Proposed annual minimum guarantee: < b >< 4 > 
sales volume due to two new items from 

Proposed advance on royalties: j (b)(4) 

Proposed royalty structure: F^T~ 



n gross sales (won't know the MCX 
for consideration) 



Specify plans for distribution and sales i.e., retail accounts, MCX, Direct mail and 
Internet: We have a sales representative network who currently sells to Museum 
Specialty Stores across the country. Also, we will include these items in the MCX when 
approved. 



Desired date that the product will be available to the public: Immediately upon your 
approval (normal production time is 30 days) 

Will the product(s) be used in conjunction with any other proprietary marks? 
X No If Yes, identify marks: 

Please describe your quality control procedures: All products produced by Business 
Innovations under our licensing programs are made by our approved vendors for many 
years. Each order is quality controlled with our 3 step verification to insure accuracy 
prior to production. In addition, we have 4 steps for correct art approval reviews and 
new items are subject to a preproduction sample approval by our buyers. 
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Have any products you produced ever been involved in a product liability claim? 
X No If yes, please explain: 



MARKETING AND MANUFACTURING INFORMATION 



Proposed advertising budget for U.S. Marine Corps licensed products: 
In addition to our network sales force across the country making specific sales trips, we 
usually spend about [WW j each year to promote and attend various military and 
museum buyer tradeshows. We use a booth and show samples to promote the items. 

Describe any advertising, promotion materials, or programs you plan to use to market 
the U.S. Marine Corps products: 

We purchase a booth at the Museum Store Association's annual store buyer's show 
that is used to display our licensed products. 

Will your company actually manufacture the product(s): X No 

If yes, location of manufacturing plant (city/country): 

If no, identify manufactures or subcontractors where the licensed products will be made: 



Does the manufacturer or any sub-contractor use any child labor in the manufacturing 

P rOCeS S? X NO (tf yes, attach details regarding working conditions and pay on a separata sheet of paper.} 



(See attached Schedule "A") 
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ADDITIONAL INFORMATION 



) 



Please enclose any additional information you believe will help the U.S. Marine Corps 
evaluate your license request. This additional information should include but not be 
limited to providing the following: 

X Non-returnable product samples of similar products to those proposed for evaluation 
of materials, quality and workmanship. 

Catalogs, brochures and promotional materials that display your company's 
products. 

X Materials or drafts showing how your company proposes to use the U.S. Marine 
Corps emblem on products. (See attached Schedule "B") - /a ^ 

X Any other information that will help demonstrate your company's ability to 

successfully develop and market the proposed products (In addition to Pete Mayer's 
request for new products for the MCX, we currently sell to military museums across the 
country which, upon your approval would provide immediate royalties. Also, we have 
over 15 years experience with various licensing programs and will provide timely and 
accurate reporting and royalty payments. ) 



PROSPECTIVE LICENSEE STATEMENT 

The undersigned hereby affirms that answers to the above questions are true and complete, 
except where such question calls for estimates or projections, and that all questions have been 
answered in good faith and to the best of the applicant's knowledge. 



Name and Ti * ,e " f inHiwHwai eunnMnn iofnrmatinn- a f rec j q Rhea, Jr. , President 



Signature 



(b) (6) 



Date: 12/23/10 



RETURN COMPLETE APPLICATION TO: 

Headquarters Unites States Marine Corps 
Public Affairs (PA) 
Attn: Trademark Licensing Office 
3000 Marine Corps Pentagon 

Room 4B548 
Washington DC, 20350-3000 

703-614-7678 (phone) 
Trademark licensing@usnic.mil 
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Additional Product Information 



Product 


Estimal 


ted Wholesale Price 


Estimal 


ted Retail Price 


A. Leather Coaster with 
Genuine Leatherneck & EGA 
design 


(b)(4) 




(b)(4) 




B. Jelly Luggage Tag with 






C. Squeeze Coin Purse with 
EGA 






D. Hand to Hand Germ 
Combat sanitizer hand spray 






E 16oz Clear Acrvlic 
Tumbler with Lid & Clear 
Straw (EGA & Be Green 
Marine) 






F 1 1oz White with Black 

■ * ii v * i mv vvili i i_#iuui\ 

Trim Ceramic Mug (EGA & 
Come on.,.. Quote) 






G. 12oz Red Optical Glass 
Mug {EGA and The Few...) 






H. Ceramic/Stainless Mug 
with EGA 






I. Mini Backpack with EGA 






J. 16oz Clear Acrylic 
Tumbler & Red Straw with 
EGA, MARINES, The Few. 
The Proud design 






K. 28 Ceramic Stein, EGA 

and base name drop (in 

(f)(4) nffb) (6 ) 


) 
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ATTACHMENT SCHEDULE "A" 

Listing of Manufacturers or Sub-Contractors 



Product H A = (b)(4) 



Company: 
Address: 



Contact: 

Phone: 

Email: 



Senator Promotional Group 
3860 La Reunion Parkway 
Dallas, TX 75212-6007 

USA 

Director of Strategic Business 



(b> (6) 



678-402-5566 



(b) (6) | @senatorgroupusa.com 



Product # B = < b >( 4 > 



Company: 
Address: 



Contact: 

Phone: 

Email: 



Quikey Mfg. Co, Inc. 
1500 Industrial Parkway 
Akron, OH 44310-2600 
USA 

Michael Burns, President 

877-901-1200 

info@quikey.com 



Product # C = (b)(4) 



Company: 
Address: 



Contact: 

Phone: 

Email: 



Quikey Mfg. Co, Inc. 
1500 Industrial Parkway 
Akron, OH 44310-2600 
USA 

Michael Burns, President 

877-901-1200 

info@quikey.com 



Product #D = 

Company: 
Address: 



Contact: 

Phone: 

Email: 



(b)(4) 



Tekweld 

1 80 Central Avenue 
Farmingdale, NY 11735-6928 
USA 

Pam Ferguson, Vice President 

877-835-9353 

pam@tekweld.com 
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Product W = WW 



Company: 
Address: 



Contact: 

Phone: 

Email: 



Glass America 

1000 Industrial Blvd. Ste #500 
Aliquippa, PA 15001-4871 
USA 



(b) (6) 



, Manager 



800-645-5131 

( b > (B) j @mgl ass.com 



Product #F = (f)(4) 



Company: 
Address: 



Contact: 

Phone: 

Email: 



Glass America 

1000 Industrial Blvd. Ste #500 
Aliquippa, PA 15001-4871 
USA 



<b) (6) 



Vlanager 



800-645-5131 

J^mglass.com 



(b) (6) 



Product #G =1 (b)(4)" 



Company: 
Address: 



Contact: 

Phone: 

Email: 



Glass America 

1000 Industrial Blvd. Ste #500 
Aliquippa, PA 1 500 1-487 1 

USA ( 

Manager 



(b> (6) 



800-645-5131 

j@mglass.com 



(b) (6) 



Product #H = W(4) 



Company: 
Address: 



Contact: 

Phone: 

Email: 



Norwood, RCC 

10 W Market Street, Ste #1400 

Indianapolis, IN 46204-2909 

USA 

< b ) < 6 ) Account Executive 



(800) 58 5-0260 

(b)(6) [ @norwood,com 
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Product #1 = < b H 4 > 



Company: 
Address: 



Contact: 

Phone; 

Email: 



1 lit Promotional Products 
7150 Bryan Dairy Road 
Largo, FL 33777 
USA 

CJ Schmidt, Vice President 
800-237-6305 x 2226 
cjschmidt@hitpromo.net 



Product #J 



(b)(4) 



Company: 
Address: 



Contact: 

Phone: 

Email: 



The Allen Company 
601 7 1h Avenue 
Brighton, PA 15066 
USA 

Stan Dohan, Vice President 

800-783-2491 

sdohan@allenmugs.com 
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COMPANY INFORMATION 

Company Name: M. Cornell Importers, Inc. 



Other names used by business (subsidiaries, brands, DBAs, etc.):_ 



World Wide Web Address: www.cornengifts.com 



Primary Address: 1462-18th St. N.W. 



Street 

St. Paul MM 55112 USA 

City Slate Zip/Postal Code Country 

Telephone: fiS i -f>33-»fisn Facsimile: km -w^w 



Secondary Address: 3771 Dunlap Street No. 



Street 

Arden Hills MN 55112 USA 

City State Zip/Postal Code Country 

Primary Contact: Henry Cornell Title: President 

Telephone: 651-633-8690 Facsimile: 651-636-3568 Email: hcornel 1 @cornel 1 g ifts . com 

Secondary Contact: flail nnrn P n Title: viro P™«HH Pp t 

Telephone: 651-633-8690 Facsimile: 651-636-3568 Email: gcornen@ corneIl gifts .com 
State/Country of Incorporation or Organization: Minnesota 

Entity Type: IS Corporation □ Limited Liability Company 

□ Partnership □ Other 

Top Competitors: 



none 



OWNER & MANAGEMENT INFORMATION 

Principal Owners (complete name and business address): 



Gail Cornell 


1462-18th 


St. 


N.W., St. Paul, MN 


55112 


Maria Cornell 


1462-I8th 


St. 


N.W., St. Paul, MN 


55112 



Principal Management: 

President: Henrv Cornell _ 

Vice Presidents (s): Gail Cornell 



Current a/o 21 October 2009 




Licensing Director; Henry Cornell 
Safes Director: Gail Cornell 



Marketing Director; Henry Cornell 

Art Director: Chris Van Ert 

Chief Financial Officer: Alyssa Moffatt 
Years in business; 54 

FINANCIAL INFORMATION 

Bank Reference; ______ 

Branch: _ells Fargo 



Address: 820Q Golde n Valley R d 



Golden Valley 


MM 


Street 

5S427 


USA 




City 




State 




Zip/Postal Code 


Country 


Bank Contact: 


(b) (6) 








Telephone Number: 


(b) (6) 



D & B Number [< b >< 4 > I Most current D & B Rating: 

Please Include a copy oi^ yuur-riToitTtnwnrtroi B report. 

Credit rating or other credit references: 



Does your company carry product liability insurance? 5) Yes □ No 
Carrier: _fw< 4 > 



individual and aggregate limit 



(b)(4) 



BUSINESS HISTORY 

Company sales volume for most recent yean 
Company sales volume for previous year: 

Percent of dollar sales by distribution channel: 



$ 



-(b)(4) 



Percent of Current 
Sales Volume 



Percent of Anticipate Name of Leading 
S ales for Marine Corps Acct. Accounts 



Department Stores: 
Specialty Stores: 
Discount Stores: 
Catalog Sales: 
Toy Stores: 
Internet Web Sites: 
MC Exchange: 
Current a/o 21 Octobe; 




Other (specify): 



LICENSING HISTORY 



Does your company currently manufacture products under license? ^ Yes □ No 
If Yes, - Current primary licenses held: 

License 1 



Company: 


(b)(4) 




Licensed Property: 


Products: 


(b)(4) 










Number of year's license held: -j? Royalty percentage: 


(b)(4) 





License 2 



Has your company previously applied for a license with the U.S. Marine Corps or any 
other Department of Defense Agency? [jj Yes LJ No If yes, identify agency and 



P roper ^4T 



oyalty 



Company: [ 


tfj)W 




Licensed Property: 


(b)(4) 




Productsf )(4 > 


Number of year's license held: _£ 


13 


Royalty percentage: \ {a)W 



PROPOSED PRODUCT INFORMATION 

Identify U.S. Marine Corps properties for which you are seeking a license: 

U.S. Marine Corp Emblem, Eagle Globe Anchor and other related properties 

including any figural items. 



Description of product(s) and estimated prices per unit for each product you seek a 
license: 



Product 


Estimated Wholesale Price 


Estimated Re 

(b)(4) 


tail Price 


(b)(4) 


(b)(4) 

rr 


















lication 





Requested territory to be covered: United States, Germany, United Kingdom and 
all U.S. Military bases worldwide. 



Current a/o 21 October 2009 
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Requested term of license agreement: ; - (b)(4) 



Estimated gross wholesale dollar sales for products manufactured under the U.S. 
Marine Corps license: 



(b)(4) 



Proposed annual minimum guarantee: ^y^T" 
Proposed advance on royalties: 



Proposed royalty structure: I. ' JP <4) 



Specify plans for distribution and sales i.e., retail accounts, MCX, Direct mail and 
Internet: j (b)(4) 

Wp ha vp . 

(b)(4) 

! , ; 



Desired date that the product will be available to the public: immediate per authoriza tion 

from; (b)(6) 



Will the product(s) be used in conjunction with any other proprietary marks? 

□ Yes □ No If Yes, identify marks: Army, Air Force . Navy, Coast Guard and Na tional 

Please describe your quality control procedures: 52 years experience. Regular 
Intertek and SGS lab testing for FDA, CPSIA, and Cal Prop 65 compliance. 
Me m ber of SGCD (Society of Clas s and Ceramic Decorators). 

Have any products you produced ever been involved in a product liability claim? 

Q No □ Yes If yes, please explain: 



MARKETING AND MANUFACTURING INFORMATION 



Proposed advertising budget for U.S. Marine Corps licensed products: 



Describe any advertising, promotion materials, or programs you plan to use to market 
the U.S. Marine Corps products: 




Will your company actually manufacture the product(s) 
If yes, location of manufacturing plant (city/country): | (b)(4> 



(b)(4) 



If no, identify manufactures or subcontractors where the licensed products will be made: 



Company: 



Current a/o 21 October 2009 
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Address: 



Street 



City 

Contact/Position: 

Telephone Number: 



State 



Zip/Postal Code 



E-mail: 



Country 



Does the manufacturer or any sub-contractor use any child tabor in the manufacturing 

process? ED Yes NO (If yes, attach details regarding working conditions and pay on a separate sheet of paper.) 



ADDITIONAL INFORMATION 



Please enclose any additional information you believe will help the U.S. Marine Corps 
evaluate your license request. This additional information should include but not be 
limited to providing the following: 



□ Non-returnable product samples of similar products to those proposed for evaluation 
of materials, quality and workmanship. 

Jxf Catalogs, brochures and promotional materials that display your company's 
products. 

Materials or drafts showing how your company proposes to use the U.S. Marine 
Corps emblem on products. 

Ef Any other information that will help demonstrate your company's ability to 
successfully develop and market the proposed products. 



PROSPECTIVE LICENSEE STATEMENT 



The undersigned hereby affirms that answers to the above questions are true and complete, 
except where such question calls for estimates or projections, and that all questions have been 
answered in good faith and to the best of the applicant's knowledge. 



Name and^^^ f - JiH * ,lu; ^ jei1 
Signature: 



Henry Cornell, President 
— Date: 1/6/11 



RETURN COMPLETE APPLICATION TO: 



Headquarters Unites States Marine Corps 
Public Affairs (PA) 
Attn: Trademark Licensing Office 
3000 Marine Corps Pentagon 

Room 4B548 
Washington DC, 20350-3000 
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703-614-7678 (phone) 
Trademark licensing@usmc.mil 



Current a/o 21 October 2009 



Additional Product Information 



Product Estimated Wholesale Price 


Estimated Retail Price 


Item # 

4742 Diner Mug 


(b)(4) 




(b)(4) 




4743 Savings Bank 






6326 History p^arine 








4747 20 oz. Hug 








4741 6 oz. Flask 






5652 34 oz. Glass Boot 






4746 17 oz. Glass Stei 






6659 Porcelain Bulldog 


4 




5648 Mini Glass Boot 






Plus other possible items 








Promotional items for Mar 


ne Corps Birthday Ball or di 


Fferent groups 


(see promotional catalo< 
Ceramic Bulldog Stein 


(b)(4) 




(b)(4) 




Ceramic Stein w/lid 






Glass Tankards and Muqs 






Glass Pilsner Glasses 






K^^ew^er^LId Figurine 








EGA Pewter badge for body 


of steins 




Stainless Steel Flasks wit 


h EGA 




badge or other licensed 


logo 
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FREQUENTLY ASKED QUESTIONS 



Why Have A Licensing Program? 

A trademark licensing program gives the United States Marine Corps (USMC) control 
over its logos and marks, thus, ensuring the quality and consistency of all of the licensed 
merchandise. It also enables the USMC to generate revenue from the sale of 
merchandise bearing its logos and marks. The revenue is used to support the trademark 
licensing program and enhance Morale, Welfare and Recreation programs for America's 
Marines world wide. Outside of the USMC, the trademark licensing program creates a 
cooperative and positive working relationship with the manufacturers and retailers who 
work with the USMC. 

What Qualifies As A Trademark? 

Any mark, logo, symbol, nickname, letter(s), word(s) or combination of these that can be 
associated with the USMC qualifies as a trademark. 

What Products Can Be Licensed? 

Military members, families and the American public generate many great ideas for new 
products displaying USMC marks. Products will be considered and must be approved by 
the Marine Corps Trademark Licensing office. No products will be licensed without the 
approval of this office. This ensures all products associated with the USMC are of high 
quality and good taste and, ensures the non-approval of potentially hazardous items. 

Who Needs A License? 

Anyone wishing to use the marks, logos and symbols of the USMC must obtain a license. 
What If You Do Not Get A License? 

All products must be approved by the Marine Corps Trademark Licensing office. Failure to 
obtain a license or approval would be grounds for the seizure of all non-approved 
merchandise bearing USMC marks. It also could result in jail time and numerous fines if 
convicted. 

Can Marine Corps Units or Members Sell Products Using The USMC Marks As A 
Fundraiser? 

Before contacting local manufacturers regarding new products, designs, or an idea for a 
fundraiser, be sure to check with Marine Corps Trademark Licensing office. They wilt be 
able to identify local manufacturers to produce the items, saving everyone time and effort. 

What About Using USMC Or Its Logo On A Web Site? 

Every use of USMC trademarks requires permission from the Marine Corps Trademark 
Licensing office. The World Wide Web has made it easy for everyone to build web pages 
with the USMC and its marks, and the USMC appreciates this support. However, federal 
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trademark laws require that the USMC control it's name and marks; therefore, the USMC 
must be very selective in granting permission in these and all instances. For more 
information, contact the Marine Corps Trademark Licensing Office. 

Who is responsible for the program? 

The organization responsible for the Trademark Licensing Program for the USMC is: 

Headquarters United States Marine Corps 
Public Affairs (PA) 
Trademark Licensing Office 
3000 Marine Corps Pentagon 
Room 4B548 

Washington DC, 20350-3000 
703-614-7678 (phone);703-697-5362 (fax) 
Trademark licensing@usmc.mil 

Mow Can You Obtain A License Application? 

Anyone who wishes to obtain a license to produce merchandise must submit a license 
application. This application informs the USMC of how its marks will be used, what type of 
product the applicant makes, how the USMC is going to be represented, etc. Applications 
can be obtained by contacting: 

Trademark Licensing Office 
3000 Marine Corps Pentagon 
Room 4B548 

Washington DC, 20350-3000 
703-614-7678 (phone);703-697-5362 (fax) 
Trademark licensing@usmc.mil 

How Long Until I Receive A Determination On My Application? 

Requests to use any Marine Corps marks on commercial products or endorsements require 
a minimal of 30 days for approval. However mission requirements may prolong the 
process. 

Who Is Licensed With The USMC? 

USMC Trademark Licensing office can provide a list of current licensees for merchandise 
with USMC marks. 
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DEPARTMENT OF THE NAVY 
HEADQUARTERS UNITED STATES MARINE CORPS 
3 NAVY ANNEX 
WASHINGTON, DC 26380-1775 



in nwiv ntnn to> 
SB70 

ABDE 

IS Aug 2 002 



M. Cornell Importers, inc. 
Attn; Mr. Henry Cornell 
1462 ie th Street N.W. 
St. Paul, m 55112 

Dear Mr. Cornell: 

In response to your letter dated July 30th 2002, requesting permission to use 
the Marine Corps Emblem on your Sergeant Major Jiggs Porcelain Stein, glass U.S. 
Marine Corps stein and the Black Stoneware Tankard. The samples that you 
provided show the official Marine Corps Seal, Section 76B1 of title 10, United 
States Code and 32 Code of Federal Regulations , 765.14, prohibit any use or 
imitation of che U.S. Marine Corps Seal. The use of the Marine Corps Seal is 
restricted to material emanating from Headquartere , U.S. Marine Corps. Except 
for the manufacture of official letterhead stationery and related items of 
official Marine Corps use, reproduction and use of the Marine Corps seal is 
prohibited. This Headquarters must deny your request to use the official Marine 
Corps Seal . 

Permission is granted to use the Marine Corps Emblem, which consists of the 
Eagle, Globe and Anchor encircled with the words, ""United States Marine Corps'', 
The version of, the emblem approved for your use ie attached. 

I can be reached at (703) 614-469B should you require additional information 
pertaining to this matter. 



Sincerely, 



(b) (6) 



Head. Publishing Management Unit 

Publishing & Logistics Systems Management Section 
Publishing and Management Logistics Branch 
Administration and Resource Management Division 
By direction of the Commandant of the Marine Corps 



ARD OFFICIAL FJLE COPY 




/KCORD 



CERTIFL ATE OF LIABILITY INSURANCE 



DATE (MIMJD/YYYY) 

3/15/2011 



tuig rFRTIFtPATF 1^ I^MFn A MATTFR flF INFORMATION 1 ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER THIS 
CERTIFICATE DOES NOT AFFIRMATIVELY OH NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES 
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED 
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER. 


IMPORTANT: If the certificate holder Is an ADDITIONAL INSURED, the pollcy(ies) must be endorsed. If SUBROGATION IS WAIVED, subject to 
the terms and conditions of the policy, certain policies may require an endorsement. A statement on this certificate does not confer rights to the 
certificate holder in lieu of such endorsement^). 


PRODUCER 

American Agency, Inc. 
5851 Cedar Lake Road 
P Box 16527 

Minneapolis MN 55416 


NAME: 1°) \°> 
PHONE 




!A«.Hci:<»5 2 >S"-»"' 


ll.'.l l-L"^»^"^"^»^»^"^»^»^"^"™ 


icymn . com 


CUSTOMER ID ,,00005 1 S 1 


INSURER(S) AFFORDING COVERAGE 


NAIC « 


INSURED 

M Cornell Importers Inc 
1462 ISth Street NW 

New Brighton MN 55112 


insurer a iHartford Insurance 


29424 


INSURER B : 




INSURER C : 




INSURER D : 




INSURER E ; 




INSURER F : 





COVERAGES 



CERTIFICATE NUMBER:*!/ 12 GL,Umb 3 Million 



REVISION NUMBER: 



THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD 
INDICATED. NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS 
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN. THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS, 
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS. 



insr 

-tlS. 



TYPE OF INSURANCE 



|:.VI:I17iVl 



POLICY NUMBER 



GENERAL LIABILITY 

COMMERCIAL GENE RAL L IABILITY 
CLAIMS-MAOE 1 X I OCCUR 



GENL AGGREGATE LIMIT A PPUSC PER: 
X] POLICY ( |j PR °f PIlCC 



(b)(4) 



I (b)(4) 



POLICY EFF 
(MM/OD/YYYYI 



POLICY EXP 
(MM/DPJYYYVI 



LIMITS 



EACH OCCURRENCE 



DAMAGE TO RENTED 
PREMISES iEaoccmrencal 



MEO 6YP (Any ona parion) 



PERSONAL S. AD V I N JURY 



GENERAL AGGREGATE 



PHODUCTS-COMP/OPAQG 



(b)(4) 



AUTOMOBILE LIABILITY 
ANY AUTO 
ALL OWNED AUTOS 
SCHEDULED AUTOS 
HIRED AUTOS 
NON-OWNED AUTOS 



COMBINED S'NGLE LIMIT 
(Ea accident) 



BODILY INJURY (Per r»«w>) 



BODILY INJURY (Par acckjon!) 



PROPERTY DAMAGE 
(Per accidertf) 



UMBRELLA LIAB 
EXCESS LIAB 



OCCUR 
CLAIMS-MADE 



EACH OCCURRENCE 



(b)(4) 



AGGREGATE 



DEDUCTIBLE 
RETENTION $ 



(b)(4) 



, (b)(4) 



'YORKERS COMPENSATION 
AND EMPLOYERS' LIABILITY 
ANY PROFRIETOR/PARTNEFVEXECUTIVE 
OFFICER/MEMBER EXCLUDED? 
(Mandatory In NH) 
f yes. doscrlbo undo* 
DESCRIPTION OF OPERATIONS Uolow 



n 



N/A 



(b)(4) 



WCSTATU- 

bom LiMnal 



i OTH- 
ER. 



6.L EACH ACCIDENT 



E L DISEASE ■ EA EMPLOYEE 



E L. DISEASE ■ POLICY LIMIT 



DESCRIPTION OF OPERATIONS / LOCATIONS /VEHICLES (Attach ACORD 101 , ArJdMonal Rimark* Sehldul*, If mora apnea l> required) 

Unites States Marine Corps is listed as additional insured as their' interests may appear. 



CERTIFICATE HOLDER 



CANCELLATION 



United States Marine Corps 
Headquarters United States Marine 
Corps . 

3000 Marine Corps Pentagon 
Room 4B548 

Washington, DC 20350 



ACORD 25 (2009/09) 
INS025 (200909) 



SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE 
THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN 
ACCORDANCE WITH THE POLICY PROVISIONS. 



AUTHORIZED REPRE SENTATIVE 



(b) (6) 



vs. louu'tvuj nuui iu i^unrunH i run. Mir r lunts lesier vea. 

The ACORD name and logo are registered marks of ACORD 



TNI (ftorndl Smparters, 3nc 

651-633-8690 • mfo@corneltgifts.com 



U.S. Military and Firefighter 
Savings Banks & Diner Mugs 



%JfrviL Dogs * 



Hell Hounds + 

ft- 



Leathernecks 



S3S f(ui »„ , */?? s 
w « G « U "W. feu. Aibu, ""J"'" » "» . 

s; -fss?r^K ... . 

SaSaS "' 



* "Teufel Hunoen" 




-* Sr. Hi , J^Hpnm HONOR w 

Frasf 10 mm ior wan «o ■ 







I'WnTOlTiTJWgMllit' 










Trnllli iTW 





1950 KoRU* WW W hl ftv UK ° 
^ 89J0Q0 wmisoin HiwksI 

I 1990 OFIBM10K BlSIW 

1999 Kosovo CuffW^W J™™ &ltt& 
mm War on Tirbqr Att»M«M*«- 

3 2005 ESS k t v 

EED0M, AND TO KEEP 0^ HONOR CLtAN 

United States Mg — r 



6326 Decal Details 
Top: Complete View 

Bottom Left & Bottom Center: Timeline Details 




Graphic Element Details 



651.633.8690 | www.cornellgilts.coni | 4 
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) 

• Sign and return the Small Business License Agreement 



• If requested in the proposed Small Business License Agreement, submit a 
certificate of product liability insurance that names the USMC as 
additional insureds. 



• If requested in the proposed Small Business License Agreement, submit the 
company's identification tag or label that will appear on all products. 

• All artwork must be approved by the Marine Corps Public Affairs, Trademark 
Licensing Office prior to production. 

^Authorization to produce products bearing USMC marks will not be granted 
until the company or individual has completed the licensing process in its entirety and 
received an executed standard license agreement 



STEP THREE: LICENSE MAINTENANCE 



Once the licensing process has been completed, the Trademark Licensing Office will 
forward an executed copy of the Small Business License Agreement to you or your 
company. To keep your license in good standing, you must remember to: 

• If required in the Small Business License Agreement, maintain product liability 
insurance coverage for each license that you hold, and make sure that a copy of your 

current certificate of insurance is on file with USMC. 

• Always secure wiilien auuiuva! uCaifwotk fioin liie Tiademaik Lk.t4«tsiny Office 
prior to production. 

• Submit a sales volume report annually so we may track your progress. 

Once again, this is not a contract You are not authorized to use USMC marks until: 
1) you receive a fully executed Small Business Trademark License Agreement, 2) your 
products and graphics have been approved, and 3) you have provided our office with 
evidence of product liability insurance if required. 

COMPANY INFORMATION 

Company/Owner Name: Ott C^SUcS ftttV'C( DikM<\ Vfefffr Wfl fj 5>M 

World Wide Web Address: W»vW. Q>(f>$C\qX lc $ . Corf 

Primary Address (No PO Boxes): — • . 

Ttoo tfl 

Street 

CKy State ZiptfPostal Code Country 

Primary Contact: *3oho &Al*_tf-r/| Title: OWMffi. 

Current a/o 2 1 October 2009 2 



Telephone: 

SoS-ffeO-^S? Fax , los-W-W Email: OASSksQ^Nt T 

Entity Type: □ Corporation □ Limited Liability Company 

^ Partnership □ Hobbyist □ Other 

Years in business: 
FINANCIAL INFORMATION 



If so, current D & B Rating.j 

Pfease include a copy of your most fecsrtnrsr 



Does your company have a & 8. Number? §? Yes □ No 

4 & Wf Aft *n ffatfj of 

Does your company carry product fiability insurance? M Yes U No C* n ^ otoec) 

Carrier: Individual and aggregate limit: 



(b)(4) 



RUSINFSS HSRTOF3Y 

Companv sales volume for most recent year $ 
Comoanv sales volume for previous vear: $ 

USMC product saies volume for most recent vear: 
USMC product saies volume for orevious vear: 



In what distribution channels are vou reauestina aonrovai? 

Percent of Current or Anfir.ioaieri Saies Voiume 




Internet Web Sites 
MCX (Exchange* 

Scecialtv Stores: 
Craft Shows: 





(b)(4) 


(b)(4) 





Tov Stores: 
Catalog Sales: 
Discount Stores 

Other /soecifvi: 
Custom Orders 




hiSi&jrc Ml STOP Y 



Does vour comosnv currently manufacture oroducts under license? 
If Yas, - Current Drimarv licenses held: 

< iranco 1 

Comoanv: 



Yes )£No 



Licensed Property: 
Products: 

Number of year's license held: 



Royalty percentage: 



License 2 

Company: 



Licensed Property: 
Products: 



Number of year's license held: 



Royalty percentage: 



PROPOSED PRODI ICT INFORMATION 



identify U.S. Marine Corps properties for which you are seeking a license (e.g. Eagle 
Globe and Anchor. USMC initials, term U.S. Marine Corps: 

©'Ikf/v U.S. /1*s*f €*{?$. 

—^-'-I'-'r —"- - r -'-'- — — --\-f — : : — : : — -— — f-' : J-'" —S 5-* 1 — "— — *— * J"— — — 



rrodtici 



estimated VVhotesafe s-rice 



estimated Keiaii trice 



(b)(4) 



'fc'fht/left oi -th< if(/*if Wt Sen frtcivfa* pkn/rer#\4er'icef)aft on our 
W<Qfli< : WWW.CofpScmtficX. * 

Requested territory to be covered (e.g. U.S. and its territories. Worldwide): 

Reauested term of license agreement fhow manv years would vou like to be licensed?*: 



I 



Will the produces) be used In conjunction with any other proprietary marks? (e.g. Nike 
swoosh): 

□ Yes $ No If Yes, identify marks: 



Please describe your gualitv control procedures: 



Sctoi .A\ i Uvt\iUoVbi*f \<m wfhi'p Afe 8 fpecTcj , Any ^0tM aft ' 

Have anv products vou produced ever been involved in a product liability claim? 
;^<Nn Yes If vss please explain: 



>nno 



PrcDosed advertisina budaet for U.S. Marine Cores licensed products 



(b)(4) 



Dssoritee anv advefttisinQ. DfuniOiion matefiais. or Drooianis vou olan tu use to rnesiket 



the U.S. Marine Coras oroducts: 


(b)(4) 











Will vou or vour comoanv actuafiv manufacture the oroductfs}: t j Yes Xno 
if ves. location of manufacturing olant fcitv/countrv): 

if no. identify manufactures or subcontractors where the licensed oroducts wiii be made: 



Comoanv: 



C^-jw • amyS.Sitf* ft Avt< 



USA 



Stain 



Cnnntrv 



(b) (6) 



Contact/Position: 
Teieohone Number: )^00'2Si5' 



(b) (6) 



E-maii 

Does the manufacturer or any sub-contractor use anv chiid labor in the manufactured 

Drocess? PI Yes Yno lit vos attach details rmardincs workinn conditions and oavona sgnaratei sheet of nnour I 
AnniTiOMAi IMPOPMATION 

Please encfose anv additional information vou believe will helo the U.S. Marine Coras 
evaluate your license reauest. This additional information should include but not be 
limited to providing the foliowinq: 

Non-returnable USMC oroduct samnie for evaluation of materials ouafitv and 
workmanshin 

'_• Cataioos brochures and oromotionai materials that disolav vour comoanv' s 
oroducts 

L Materials or drafts showina how vour comoanv oroooses to use the U S Marine 
Goros embiem on broducts 



Anv other information that demonstrates vour comoanv's orooosed oroducts 



PROQPPPTIVP 1 inPMSPP <5TATPMPWT 



The i inoprsinneri hereby affirms that answers tn the Above otiesfinns are true and mmpiere. 
exneot where sunh ouestion rails for estimates or oroiRrtions and that ali otiestions have been 
answered in aood faith and to the hest of the annlicant's knowledae 



Name and Title of individual sunolvino information - 



Sianatii 




opTtiOM rrunDi ptp audi iranr-iM m 



Hparirjiianers i initps Sfatps Marinp Cnrns 

Puhlic Affairs (PA* 

Attn' TrarlRmanV i ireosinn Offir*p 

3000 Marine Corns Pentaaon 

Rnnm 4fin4« 

Washinaton DC 20350-3000 



703-614-7678 fohone^ 
Trademark licensing@tismc.mil 



Feb 14 11 10.44a 



P2 




This certi'es trw 



Certificate of Insurance 
State Farm Fire and Casualty Company, Bicornington. iiiTKfa 
State Farm General Insurance Company, Gicomtngton, iitno;« 
State Farm Fire and Casualty Company, Ajrara, Ontario 
State Farm Florida Insurance Company, wiitrr Haven. Fto-tda 
State Farm Lloyds, Dates. Te»s 



insures (he loHowing policy id der fcr the coverages indicated below 

Policyholder John, Janis, & Chad Whrtworth DBA Corps Classic 

Acdress of policyholder 
Location of operations 
Description of operations 



12730 Rojo Court Atascadero, CA 93422 



12730 Rojo Court Atascadero, CA 93422 



The pal cies listed below have been Issued to the pclicy holder for the policy periods shown. The insurance described in these poldes s 
subject to afl the lems. exclusions, and conditions of those polfo'es. The Smits ol liability shown may have been reduced by any paid claims. 



Policy Period 
Effective Date } Expiration Oate 



(b)(4) 



Policy Number 



This insurance irxAidij 



Policy Number 



Type cr t Insurance 



■(b)(4) 



Comprehensive 

Susiness Liability 

2 Products - Completed Operations 
x Contractual Lability 
Xj Psfswioi injury 
X ! Advertising Injjry 



1 -m its of Liability 
(;it beginning of policy period) 



BODILY INJURY AND 
PROPERTY DAMART 

(b)(4) 



Each Occurrence 

General Aggregate 

PtducJ - Completed 
Operations Aggregate 



EXCESS LIABILITY 



□ Umbrella 

□ Otter 



Policy Parted 

Elfoclivr D ntc i £_xpirntion Dote 



-BOT50 injury AND pftOPSATV &AMa6£ 

(C omb nod Sv ^Ic Ur^k) 



Caen Occurrence 
Ag areaaa 



s 



Policy Period 
Effective Date i Expiration Date 



Part I - Wor kers Compensation ; StetJtory 



Workers' Compensation 
and Employers Liability 



[Part tl - EmptoyersllatsSly 

i Each Accident S 

1 Disease - Each Employee S 

j Disease -Policy Limit S 



Limits ol Liability 
(at beginning ot policy period) 



fo jlcv Number 

(b)(4) 



J. 



Type of Insurance 



Business 



Policy Period 
Effective Date : Expiration pate 



(b)(4) 



(b)(4) 



THE CERTIFICATE OF INSURANCE IS NOT A CONTRACT OF INSURANCE AND NEITHER AFFIRMATIVELY NOR NEGATIVELY 
AMENDS. EXTENDS OR ALTERS THE COVERAGE APPROVED BY ANY POLICY DESCRIBED HEREIN. 



Name and Acdress of Certification Holder 



If any of tfm described policies are canceled befcre 
their expiration date, Stale Farm* win by to mail a 
written net ce to the certifcate holder 30 days 
before cancellation If we fail to mail such notice, no 
obligation or liability will be imposed on State Farm cr 
its agents cr representatives, 
(b) (6) 



Insurance Account Ropr nsantalive 02/14 /1 1 

Tula Date 

(b) (6) "1 



Tdcohorc Nutter (80S) 528-8700 



c.gaiit Coca Etjmp 
AftttCod* 38GS 
AFOCnJe F781 
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Q O 

■ Sign and return the Small Business License Agreement 

- If requested in the proposed Small Business License Agreement, submit a 
certificate of product liability insurance that names the USMC as 
additional insureds. 

• If requested in the proposed Small Business License Agreement, submit the 
company's identification tag or label that will appear on all products. 

■ All artwork must be approved by the Marine Corps Public Affairs, Trademark 
Licensing Office prior to production. 

"Authorization to produce products bearing USMC marks will not be granted 
until the company or individual has completed the licensing process in its entirety and 
received an executed standard license agreement. 

STEP THREE: LICENSE MAINTENANCE 

Once the licensing process has been completed, the Trademark Licensing Office will 
forward an executed copy of the Small Business License Agreement to you or your 
company. To keep your license in good standing, you must remember to: 

■ If required in the Small Business License Agreement, maintain product liability 
insurance coverage for each license that you hold, and make sure that a copy of your 
current certificate of insurance is on file with USMC. 

■ Always secure written approval of artwork from the Trademark Licensing Office 
prior to production. 

■ Submit a sales volume report annually so we may track your progress. 

Once again, this is not a contract You are not authorized to use USMC marks until: 
1 ) you receive a fully executed Small Business Trademark License Agreement, 2) your 
products and graphics have been approved, and 3) you have provided our office with 
evidence of product liability insurance if required. 




\ 



COMPANY INFORMATION 

Company/Owner Name: MftiMMg f^rvrt^, rVie, ( ^k&i . - CWbXouJ^ fl V f\£sg£ i -ftT^- / BJC/ 

World Wide Web Address: UJoJiU V.MHC V leEVj^g frilVrg .£GM 

Primary Address (No PO Boxes): 

1333 U . ^ . 3fcrri PVyifcguatf 

Street 

City Stats Zip/Postal Code Country 



Primary Contact: T^gblT Cft<T^ofeofW 3T Title: 'flft-tf^e^ 



1 10 1^// 



Telephone: 70- Fax: Vio^g Email: Hfrai v^g Vu frTes @&H p- tl * ca H 

Entity Type: ®^ Corporation □ Limited Liability Company 

Partnership U Hobbyist □ Other 

Years in business: Y\iio 

FINANCIAL INFORMATION 

Does your company have a D & B Number? □ Yes $ No 
If so, current D & B Rating: 

Please include a copy of your most recent Dfi B report 

Does your company carry product liability insurance? □ Yes ^No 

Carrier: Individual and aggregate limit: 



BUSINESS HISTORY 

1767(4) 

Company sales volume for most recent year: $ 

Company sales volume for previous year: $ 

USMC product sales volume for most recent year; $_ 
USMC product sales volume for previous year: $_ 

in what distribution channels are you requesting approval? 

Percent of Current or Anticipated Sales Volume 



Department Stores: 
Internet Web Sites: 
MCX (Exchange): 

Specialty Stores: 
Craft Shows: 





(b)(4) 


Catalog Sales: 






Discount Stores 






Other (specify): 






Custom Orders: 




LICENSING HISTORY 

Does your company currently manufacture products under4tcense-? 5£ Yes □ No 
If Yes, - Current primary licenses hetd: 

-License 1 uytttTSts $rm&, tttt^pe &>w>* - LeiTf5K H^<a^ vfce o+ 

Company: GuiZZ vftyiettc*. frfrrgo b ^A^li^^ ftm KVteQ 



Ucensed Property: icfrfelg Gu>feg mJ>b Vtuc-Vcl-q, 



Products: \]ftrVJ>v^ L|^gu<,g ^Mbrg 

Number of year's -Hcease held: TtY&gg Royalty percentage: ■ n 



License 2 

Company: 



Licensed Property: 
Products: 



Number of year's license held: 



Royalty percentage: 



PROPOSED PRODUCT INFORMATION 

Identify U.S. Marine Corps properties for which you are seeking a license (e.g. Eagle 
Globe and Anchor, USMC initials, term U.S. Marine Corps: 



Description of product(s) and estimated prices per unit for each product you seek a 
license: 



Product 


F.etti mated Who lp<sal<s Prir„<a 


_ Pstimatprf Retail Prire 




- (b)(4) 



























Requested territory to be covered (e.g. U.S. and its territories, Worldwide): 

frvAb Xx'*> T^AT^fciE^ 

Requested term of license agreement (how many years would you like to be licensed?): 



Will the product(s) be used in conjunction with any other proprietary marks? (e.g. Nike 
swoosh): 

□ Yes (£ No If Yes, identify marks: 



Please describe your quality control procedures 



(b)(4) 



(b)(4) 



Have any products you produced ever been involved in a product liability claim? 
jXj No □ Yes If yes, please explain: 



MARKETING AND MANUFACTURING INFORMATION 

(bX4) r """°" H """^vertising budget for U.S. Marine Corps licensed products: 



Describe any advertising, promotion materials, or programs you plan to use to market 
the U.SL Marine (^na& bltiaucts- , u 



(b)(4) 



Will you or your company actually manufacture the product(s): 12 Yes □ No 

If yes, location of manufacturing plant (city/country): TbMjMHjC* B>gftC¥i , Ft.. , U.^-ft' 

If no, identify manufactures or subcontractors where the licensed products wili be made; 



Company: 
Address: 



Street 



City State Zip/Postal Code Countfy 

Contact/Position: 



Telephone Number: E-mail: 



Does the manufacturer or any sub-contractor use any child labor in the manufacturing 

process? □ Yes )i<£ No (If yes, attach details regarding working conditions and pay on a separate sheet of paper.) 

ADDITIONAL INFORMATION 

Please enclose any additional information you believe will help the U.S. Marine Corps 
evaluate your license request. This additional information should include but not be 
limited to providing the following: 

X Non-returnable USMC product sample for evaluation of materials, quality and 
workmanship. 

S$ Catalogs, brochures and promotional materials that display your company's 
products. 

□ Materials or drafts showing how your company proposes to use the U.S. Marine 
Corps emblem on products. 

□ Any other information that demonstrates your company's proposed products. 



PROSPECTIVE LICENSEE STATEMENT 

The undersigned hereby affirms that answers to the above questions are true and complete, 
except where such question calls for estimates or projections, and that all questions have been 
answered in good faith and to the best of the applicant's knowledge 



Name and Tttle of individual supplying inf ormation: HlEti 3" . £fi<>TaQ60^-/ JT. 



Signatun 




Date: U -2-o-iQ 



RETURN COMPLETE APPLICATION TO: 

Headquarters Unites States Marine Corps 

Public Affairs (PA) 

Attn: Trademark Licensing Office 

3000 Marine Corps Pentagon 

Room 4B548 

Washington DC, 20350-3000 
CONTACT US: 

703-614-7678 (phone) 

I uiilcmaik_liuaisiiiy(r/ usinc.ni.il 




Hlntritrcutshtl BetaxlmuuTt 1 Lu»8 
JHarftte (Carps 

P.O. Box I 1 248 
Fort Lauderdale. Fla. 33339- 1 248 




December 15th, 2009 



Dear Marine 



(b) (6) 



The members of the Intracoastal Detachment 1058 and all Marines appreciate your support of the Marine Corps 
Birthday Ball. We thank you for your generous contribution of high quality U.S.M.C. license plates that were 
very useful for gifts and fundraising items, at our Birthday Ball event. 



Your donation was a key part of the Ball's success, and will help us to meet our goals of assisting Marine 
veterans and their families as well as other veteran and community service programs that we sponsor and 
support. 

Again, thank you for your generosity and we look forward to your support in the coming year. Remember 
Freedom is not free. God bless America. 



Regards, 




Intracoastal Detachment 1058 
Marine Corps League 



"Once a Marine, 




always a Marine " 




m POMPANO BEACH El 

PRESENTED B 
f INTRACOASTAL DETACH 

FRIDAY, NOVEMBER < 

FOR INFORMATION ON TICKETS, S 
ADVERTISING OPPORTUNITIES PLEASE C 




Welcome in 



PLATE.com 



SHOW MARINE RUDE WITH THIS U-S-M.C LICENSE PLATE 

Made of the highest quafcty, braiiarrtiy polished, stainless stccf and heavy, 
die- cast, fufl relief, brass with dear Awfgrip3> protcctoi^^^^ 
The wei^t of the pfcrte is over 1 .5 pounds, 
sze is 6" x 1 2". 







J 



DEPARTMENT OF THE NAVY 

HEADQUARTERS UNITED STATES MARINE CORPS 
2 NAVY ANNEX 
WASHINGTON, DC 20380-1775 



IN REPLY REFER TO: 
5030 

ARDE 

6 Dec 2007 



Castonguay Associates, Inc. 
Attn: Mr. Fred J. Castonguay II 
1323 N.E. 28 ch Avenue 
Potnpano Beach, FL 33062 

Dear Mr. Castonguay: 

In reply to your letter dated November 28, 2007 requesting permission 
to use the Marine Corps emblem on your vanity license plate design. 
After reviewing your request, permission is granted to use the Marine 
Corps emblem on your vanity license plate design as shown on the sample 
provided. 

I can be reached at (703) 614-4698 should you require additional 
information pertaining to this matter. 

Sincerely, 




~He"aar, Pilbj.1 suing Management Unit 
Publishing & Logistics Systems Management Section 
Publishing and Management Logistics Branch 
Administration and Resource Management Division 
By Direction of the Commandant of the Marine Corps 



CASTONGUAY ASSOCIATES, INC. 
1323 N.E. 28TH AVENUE 
POMPANO BEACH, FL., 33062 



TEL./FAX. 954-784-7359 



; November 28, 2007 

(b)(6) | 

Director. Administration and Resource Management Division 
Headquarters. United States Marine Corps 
2 Navy Annex, Room # 1022 

Washington, DC 20380-1775 . •- - - 

Pea j (b)(6) 



Subject: Unofficial Use of the Emblem of the United States Marine Corps 

Reference: Marine Corps Order 5030.3B 

(b)(6) 

jw(6) "] The purpose of this letter is to 

request prior approval for ourselves, and our Florida company shown above, to use the Marine Corps Emblem as 
part of that plate. 

(b)(4), (b)(6) 



A prototype is included for your inspection. The backing plate is 16 gauge, extra bright annealed, type 430, 
stainless steel. The emblem is rendered in solid cast brass, and is sealed with clear A YVLGRIP brand automotive 
paint. All incidental hardware is stainless stcei, with the exception of the mounting screw covers which are nylon 
and chrome plated plastic. 

We believe the request, and the plate, meet all the criteria for prior approval. We will not, in our presentation or 
marketing, imply any official or unofficial connection with the Marine Corps, infer that the Marine Corps is in 
any way legally or financially responsible for us, nor give the impression that the Marine Corps has selectively 
benefited us. We will never subject the Marine Corps to discredit 

We are proud of our product. We feel it reflects, in its quality and execution, the standards of perfection which are 
the hallmark of the United States Marine Corps, 

Accordingly, we request that our plate, through the prescribed processes, be given prior approval for unofficial 
use. 



Respectfully submitted. 



(b) (6) 



Enclosures; Prototype olale 

Copyof |( b )( 6 > 

Castonguay Associates, Inc., 2007 Florida Corporation Annual Report 
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Kotherine M. LorenzTownsend 

4025 Tortoise Lane 
Fort Worth, XX 76135 
817-301-412? 

7 January 2011 



To Whom It May Concern, 



I a m Katherine LorenzTownsend. I retir ed as a G unnery Sergeant from the United States Marine 
Corps afterl (b)(6) | | am also! (b)(6) 



(b)(6) 



I am applying for a Small Business/Hobbyist License in order to sell items that may embellish the; 
Eagle, Globe, and Anchor, Marine Corps Emblem, USMC, and/or the words "United States Marine 
Corps". 

An item that I wish to have made is an ornament that represents the Women in the Marine Corps, 
fin it it wnnlri have Die words "I Initpri States Maririps" and =»riom the Frsnle Glnhp and Anchor Tin 1 



(b)(4) 



Portions of the proceeds that will be made from the sell of this ornament will go towards "Paws 
and Strips", a nonprofit organization for wounded veterans of our United States military that works to 
provide service dogs for Post Traumatic Stress Disorder and Traumatic Brain Injury. The service dogs 
are obtained only from shelters, and are trained by professionals specializing in service. 

In the future I would like to make and sell other items that represent the Corps and know that I am 
doing so in good faith of the United States Marine Corps. 



(b) (6) 

KAf HfcKiNb M LCRET^fTDWRSENCT 




) 



• Sign and return the Small Business License Agreement 

• If requested in the proposed Small Business License Agreement, submit a 
certificate of product liability insurance that names the USMC as 

additional insureds. 

■ If requested in the proposed Small Business License Agreement, submit the 
company's identification tag or label that will appear on all products, 

• All artwork must be approved by the Marine Corps Public Affairs, Trademark 
Licensing Office prior to production. 

"Authorization to produce products bearing USMC marks will not be granted 
until the company or individual has completed the licensing process in its entirety and 
received an executed standard license agreement, 

STEP THREE; LICENSE MAINTENANCE 

Once the licensing process has been completed, the Trademark Licensing Office will 
forward an executed copy of the Small Business License Agreement to you or your 
company. To keep your license in good standing, you must remember to: 

• If required in the Smalt Business License Agreement, maintain product liability 
insurance coverage for each license that you hold, and make sure that a copy of your 
current certificate of insurance is on file with USMC. 

"Always secure written approval of artwork from the Trademark Licensing Office 
prior to production. 

• Submit a Bales volume report annually so we may track your progress. 

Once again, this is not a contract You are not authorized to use USMC marks until: 
1) you receive a fully executed Small Business Trademark License Agreement, 2) your 
products and graphics have been approved, and 3) you have provided our office with 
evidence of product liability insurance if required. 



COMPANY INFORMATION 



Company/Owner Name:. 




World Wide Web Address: (\CA\fi 



Primary Address (No PO Boxes): 



Mr?) as lorfn/s& Lane 



Stats 



Zip'POStaiCotie 



Country 



Primary Contact: 




li oiuMfrA Title: QUJW 



( urrent a/o 21 October 2009 



2 




Telephone: 8H 301 l WtL1 Fax: — Email: f ?V%t LTU S <*)C&sciA 0>"1 



Entity Type: 



! 1 Corporation 
Partnership 



Limited Liability Company 
jft Hobbyist i 1 Other 



Years in business: 'bbcu t,<2i~ 
FINANCIAL INFORMATION 

Does your company have a D & B Number? i i Yes VNo 
If so, current D & B Rating: 

Please include a copy of your most recent USB report 

Does your company carry product liability insurance? 1 I Yes V No 
Carrier. Individual and aggregate limit: 



BUSINESS HISTORY 

Company sales volume for most recent year $_ 
Company sales volume for previous year: $_ 




USMC product sales volume for most recent year: $ 
USMC product sales volume for previous year $. 



In what distribution channels are you requesting approval? 

Percent of Current or Anticipated Sales Volume 



Department Stores; 
Internet Web Sites: 
MCX (Exchange): 

Specialty Stores: 
Craft Shows. 




Toy Stores: 
Catalog Sales: 
Discount Stores: 

Other (specify): 
Custom Orders: 




LICENSING HISTORY 



Does your company currently manufacture products under license? I I Yes "M No 
If Yes, - Current primary licenses held: 

License 1 

Company: 



Current a/o 21 October 2009 
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Licensed Property: 

Products: \ 

Number of year's license held: Royalty percentage: 

License 2 

Company: , 

Licensed Property: 

Products: , 

Number of year's license held: ________ Royalty percentage: 

PROPOSED PRODUCT INFORMATION 

Identify U.S. Marine Corps properties for which you are seeking a license (e.g. Eagle 
Globe and Anchor, USMC initials, term U S. Marine Corps: 



Description of product(s) and estimated prices per unit for each product you seek a 
license: 



Product 


Estimated Wholesale Price 


Estimated Retail Price 




| (b)(4) 


~j(W(4) 



























Requested territory to be covered (e.g. U.S. and its territories, Worldwide): 
Requested term of license agreement (how many years would you like to be licensed?): 

?■> yecm 



Will the product(s) be used in conjunction with any other proprietary marks? (e.g. Nike 
swoosh): 

ilYes p^No If Yes, identify marks: 



Please describe your quality control procedures: 


(b)(4) 




(b)(4) 





Have any products you produced ever been involved in a product liability claim? 

yi No Yes If yes, please explain: _ , 

Current a/o 2 1 October 2009 4 



) 



MARKETING AND MANUFACTURING INFORMATION 

Proposed advertjgjpgjraj igttLf^^ 



Jescnbe any advertising, promotion materials, or programs you plan to use to market 

t htk 1 1 R Marino Pome nrrwVftc- 

(b)(4) 



Will you or your company actually manufacture the product(s): I Yes $ Ho 



ition of manufacturing plant (city/country); 




If no, identify manufactures or suDContradors where the licensed products will be made: 

Company: tlpyg. C h\r\t,*bx\ m^f 

Address: ?OSoy <4fA 

Stiwrt 

City Stale Zip/Postal Code Counby 

Contact/Position: £ 1 1 Z-nin e& Atw\e. Me i rrva n Pt^Stri^t 
Telephone Number: flg tt E-mail: eAnnP.0>~hp/'kcu ]t>.&nft 

Does the manufacturer or any sub-contractor use any child labor in the manufacturing ^' nC: . <~^^ 

process? I ] Yes % No (tfyos. atloch detoila regarding working conditions ond pay cm o sopamto sheet ol paper ) 

ADDITIONAL INFORMATION 

Please enclose any additional information you believe will help the U.S. Marine Corps 
evaluate your license request. This additional information should include but not be 
limited to providing the following: 

[ I Non-returnable USMC product sample for evaluation of materials, quality and 
workmanship. 

i i Catalogs, brochures and promotional materials that display your company's 
products. 

t I Materials or drafts showing how your company proposes to use the U.S. Marine 
Corps emblem on products. 

Any other information that demonstrates your company's proposed products. 
Current a/a 2 1 October 2009 5 



) 



PROSPECTIVE LICENSEE STATEMENT 



The undersigned hereby affirms that answers to the above questions are true and complete, 
except where such question calfs for estimates or projections, and that alt questions have been 
answered in good faith and to the best of the applicant's knowledge 



Name andJitle^f individuals fi\ [jyj Q*\7.] Putin 6en<l - OUJnCf 



Signature 




_ Date: 7 



RETURN COMPLETE APPLICATION TO: 

Headquarters Unites States Marine Corps 

Public Affairs (PA) 

Attn: Trademark Licensing Office 

3000 Marine Corps Pentagon 

Room 48548 

Washington DC, 20350-3000 



CONTACT US: 



703-614-7678 (phone) 

Tradema rk Hcensing ftikisroc.mil 



Current a/o 21 October 2009 
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Page 7 redacted for the following reason: 
(b)(4), (b)(6) 
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j ) ( ) 

■ Maintain product liability insurance coverage for each license that you hold, and 
make sure that a copy of your current certificate of insurance is on file with USMC. 

■ Always secure written approval of artwork from the Trademark Licensing Office 
prior to production. 



Once again, this is not a contract. You are not authorized to use USMC marks until: 
1) you receive a fully executed Trademark License Agreement, 2) your products and 
graphics have been approved, and 3) you have provided our office with evidence of 
product liability insurance. 



COMPANY INFORMATION 

Company Name: Trademark Games Inc.. 



Other names used by business (subsidiaries, brands, DBAs, etc.): Trademark 
Commerce. Trademark Global, Ad Graphic Source 

World Wide Web Address: www.adqsource.com : www.trademarkcommerce.com ; 

www.trademarkolobal.com ; www.5stardeal.com ___ 

Primary Address: 5401 Baumhart Road Unit 



Street 

__ Lorain Ohio 44035 USA_ 

City State Zip/Postal Code Country 

Telephone: 440-960-6200 Facsimile: 440-960-7208 

Secondary Address: 



Street 



City State Zip/Postal Cods Countiy 

Primary Contact: Dave Aheimer Title: Creative & Licensing Director. 



Telephone: 440-960-6230 Facsimile: 440-960-7208 Email: 

dave.aheimer@tmkgl.com 

Secondary Contact: ; Title: 



Telephone: Facsimile: Email: 

State/Country of Incorporation or Organization: _____ 



Entity Type: X Corporation □ Limited Liability Company 

□ Partnership □ Other 

Top Competitors: 




Current a/o 21 January 201 1 



J 



OWNER & MANAGEMENT INFORMATION 

Principal Owners (complete name and business address): Dan Sustar {same as 

Above) Jim Sustar (same as above) 



Principal Management: 

CEO: Jan Sustar 

President : Jim Sustar 

Licensing Director: _ 
Sales Director: Jim Sustar 



Dave Aheimer 



Marketing Director: _Dave Aheimer 

Art Director; Dave Aheimer 

Chief Financial Officer: Paul Hervey_ 

Years in business: 1 years 



FINANCIAL INFORMATION 



Bank Reference: 



Branch: < b )W 
Address! 



(b)(4) 



_J(bj(4 



City 



Slate 



Bank Contact: i< b >< 6 > 
Telephone Nurl 



street 



(b)(4) 



Zip/Postal Code 



J(bW] 
Country 



D & B Number: fm) 



Most current D & B Rating: (b)(4) 



Please include a copy of your most recent & B report. 

Credit rating or other credit references: 



Does your company carry product liability insurance? X Yes □ No 
Carrier: State Auto Insurance Individual and aggregate limii (b)(4) 



BUSINESS HISTORY 

Company safes volume for most recent year; $ 

Company sales volume for previous year: $_ 



Percent of dollar sates by distribution channel: 
Current a/o 21 January 201 1 
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u u 

Percent of Current Percent of Anticipate Name of Leading 
Sales Volume S ales for Marine Corps Acct. Accounts 

Department Stores: 
Specialty Stores: 
Discount Stores: 
Catalog Sales: 
Toy Stores: 
Internet Web Sites: 
MC Exchange: 
Other (specify): 



(b)(4) 



LICENSING HISTORY 



Does your company currently manufacture products under license? X Yes □ No 
If Yes, - Current primary licenses held: 

License 1 

Company: _Coca Cola Co. 



Licensed Property: _Coca Cola_ 



Products: Tiffany Billiard Lamp f16".28".40") 3 shade chrome billiard lamp, 
single shade chrome billiard lamp, Billiard ball rack, Billiard Cue Rack, Dart Cabinet w/ 
darts and board. Neon Clock, Pub Mirror, Pub Table, Pub Stool, Pub Stool with Back 

Number of year's license held: 2 Royalty percentage: 



(b)(4) 



License 2 

Company: Miller Coors_ 



Licensed Property: Miller Lite. MGD, MHL. Coors Light. Coors Banquet. Blue 
Moon. Molson, George Killlan's 

Products: Tiffany Billiard Lamp (16".28".4CH 3 shade chrome billiard lamp, 
single shade chrome billiard lamp. Billiard ball rack, Billiard Cue Rack, Dart Cabinet w/ 
darts and board. Neon Clock. Pub Mirror. Pub Table. Pub Stool. Pub Stool with Back 

Number of year's license held: 4 Royalty percentage: |< b ><f 

License 3 

Company: Anheuser Busch 



Licensed Property: Budweiser. Bud Light. Anheuser Busch A & Eagle, 
Clydesdales 

Products: Portable Bar, folding stools, Tiffany Billiard Lamp f16",28".4Q") 3 
shade chrome billiard lamp, single shade chrome billiard lamp. Billiard ball rack. Billiard 
Cue Rack, Dart Cabinet w/ darts and board, Neon Clock, Pub Mirror, Pub Table, Pub 
Stool, Pub Stool with Back 



Current a/o 21 January 201 1 
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( ) o 

Number of year'slicense held: 1 Royalty percentage: 



(b)(4) 



License4 

Company: National Hockey League 

Licensed Property: Anaheim Pucks, Atlanta Thrashers, Boston Bruins, Buffalo 
Sabres. Calgary Flames, Carolina Hurricanes, Chicago Blackhawks. Colorado 
Avafanche. Columbus Blue Jackets, Dallas Stars, Detroit Red Wings. Edmonton Oilers, 
Florida Panthers, Los Anaeles Kings, Minnesota Wild, Montreal Canadiens, Nashville 
Predators, New Jersey Devils, New York Islanders, New York Rangers. Ottawa 
Senators, Philadelphia Fivers, Phoenix Coyotes, Pittsburgh Penguins, San Jose 
Sharks, St. Louis Blues, Tampa Bay Lightning, Toronto Maple Leafs, Vancouver 
Canucks, Washington Capitals, Winnipeg Jets 

Products: Tiffany Billiard Lamp i 16".28".4Q") 3 shade chrome billiard lamp, 
single shade chrome billiard lamp, Billiard bail rack, Billiard Cue Rack, Dart Cabinet w/ 
darts and board. Neon Clock. Pub Mirror. Pub Table. Pub Stool. Pub Stool with Back 

Number of year's license held: 4 Royalty percentage: 
License 5 

Company: CLC 



(b)(4)] 



Licensed Property: Air Force College. Army College. BYU. Colorado State. East 
Carolina, Gonzaqa. Maryland, New Mexico. Oklahoma State. Pitt. TCU, Toledo, Tulane. 
UNC-Charlotte. Utah 

Products: Tiffany Billiard Lamp (16",28".4(n 3 shade chrome billiard lamp, 
single shade chrome billiard lamp, Billiard ball rack. Billiard Cue Rack. Dart Cabinet w/ 
darts and board. Neon Clock. Pub Mirror, Pub Table. Pub Stool, Pub Stool with Back 



Number of year's license held: 4 Royalty percentage: [ 



License 6 

Company. LRG 

Licensed Property: Arizona State, Brown University. Central Michigan, Dayton, 
DePaul, Illinois State. Iowa State, Loyola, Maine. Miami of Ohio, Mississippi State, 
Naval Academy, North Carolina State. North Dakota. Seton Hall. Texas A&M. UNLV, 
Virginia Tech, Wake Forest, Western Michigan, Wichita State. 

Products: Tiffany Billiard Lamp (1 6",28",40") 3 shade chrome billiard lamp, 
single shade chrome billiard lamp. Billiard ball rack. Billiard Cue Rack. Dart Cabinet w/ 
darts and board. Neon Clock, Pub Mirror. Pub Table, Pub Stool. Pub Stool with Back 



Number of year's license held: 4 Royalty percentage: I'M 4 )) 



Has your company previously applied for a license with the U.S. Marine Corps or any 

other Department of Defense Agency? □ Yes X No If yes, identify agency and 
property: 



PROPOSED PRODUCT INFORMATION 

Current a/o 21 January 201 1 



6 



o o 

Identify U.S. Marine Corps properties for which you are seeking a license: 
Portable Bar, folding stools. Tiffany Billiard Lamp H6".28".40") 3 shade chrome billiard 
lamp, single shade chrome billiard lamp. Billiard ball rack, Billiard Cue Rack, Dart 
Cabinet w/ darts and board, Neon Clock. Pub Mirror, Pub Table. Pub Stool. Pub Stool 
with Back 



Description of product(s) and estimated prices per unit for each product you seek a 
license: 



1 Estimated Retail Price ! 



Product 



Portable Bar 



Folding Stool 18" 



Foldin g Stool 24" 



Tiffany Lamp 16" 



Tiffany Lamp 28" 



Tiffany Lamp 40" 



1 Shade Bar Lamp 



8 Shade Bar Lamp 



Billiard Ball Rack 



Billiard Cue Rack 



Da rt Cabinet 



Neon Clock 



Pub Mirror 



Pub Table 



Pub Stool 



Pub Stool W/ Back 



Desk Lamp 



Slot Machine 



Estimated Wholesale Price 

(b)(4) 



additional space available at the end of the application 



Requested territory to be covered: 



Continental US 



Requested term of license agreement: 



(b)(4) 



Estimated gross wholesale dollar sales fo r products manufactured under the U.S, 
Marine Corps license: approximately (b)(4) 



Proposed annual minimum guarantee 
Proposed advance on royalties 
Proposed royalty structure: 
Current a/o 21 January 201 1 




Specify plans for distribution and sales i.e., retail accounts, MCX, Direct mail and 
Internet; Existing sales channels _______ 



Desired date that the product will be available to the public: ASAP 

Will the produces) be used in conjunction with any other proprietary marks? 

□ Yes X No If Yes, identify marks: 

Please de scribe your quality control procedures: | (b)(4) 

(b)(4) 



Have any products you produced ever been involved in a product liability claim? 
XNo □ Yes If yes, please explain: _. 



MARKETING AND MANUFACTURING INFORMATION 

Proposed advertising budget for U.S. Marine Corps licensed products: RSS FEEDS 
and EXISTING SALES CHANELS 

Describe any advertising, promotion materials, or programs you plan to use t o market 
the U.S. Marine Cbi^s products: I < b )W , 

(b)(4): 



Will your company actually manufacture the product(s); X Yes □ No 

If yes, location of manufacturing plant (city/country): 5401 Baumhart Road Lorain. 
Ohio 44053 

If no, identify manufactures or subcontractors where the licensed products will be made: 

Company: , 

Address: __ 

Street 

City State Zip/Postal Code Country 

Contact/Position: 

Telephone Number: E-mail: 

Does the manufacturer or any sub-contractor use any child labor in the manufacturing 

process? □ Yes X No (if yes, attach details regarding working conditions and pay on a separate sheet of paper.) 



Current a/o 21 January 201 1 
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o 



o 



ADDITIONAL INFORMATION 



Please enclose any additional information you believe will help the U.S. Marine Corps 
evaluate your license request. This additional information should include but not be 
limited to providing the following: 

Non-returnable product samples of similar products to those proposed for evaluation 
of materials, quality and workmanship. 

Catalogs, brochures and promotional materials that display your company's 
products. 

Materials or drafts showing how your company proposes to use the U.S. Marine 
Corps emblem on products. 

Any other information that will help demonstrate your company's ability to 
successfully develop and market the proposed products. 



The undersigned hereby affirms that answers to the above questions are true and complete, 
except where such question calls for estimates or projections, and that all questions have been 
answered in good faith and to the best of the applicant's knowledge. 

Name and Title of individual supplying information: _Creative And Licensing Director^ 



RETURN COMPLETE APPLICATION TO: 

Headquarters Unites States Marine Corps 
Public Affairs (PA) 
Attn: Trademark Licensing Office 
3000 Marine Corps Pentagon 

Room 4B546 
Washington DC, 20350-300Q 

703-614-7678 (phone) 
Trademark licensine@usmc.mil 



PROSPECTIVE LICENSEE STATEMENT 



Signature: David J. Aheimer 



Date: 



1/4/11 



Current a/o 21 January 201 1 
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ACORD, 



Client* C^U C j*ADE1 

CERTIFICATE OF LIABILITY INSURANCE 



DATE (V MID □ YYYY) 

11/18/2010 



THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS 
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES 
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED 
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER. 



IMPORTANT: If the certificate holder Is an ADDITIONAL INSURED, the poHcy(les) must be endorsed. If SUBROGATION IS WAIVED, subject to 
the terms and conditions of the policy, certain policies may require an endorsement. A statement on this certificate does not confer rights to the 



PRODUCER 

The Hoffman Group 
2 Berea Commons 
Berea, OH 44017 
440 826-0700 


'CflHTACT 

NAME: 


S8?S&. on, 440 826-0700 No)1 440 826-4917 


' E-MAIL " 
ADDRESS: 


PRODUCER 
CUSTOMER ID * 


INSURER(S) AFFORDING COVERAGE 


NAIC* 


INSURED. 

Trademark Global 

5401 Baumhart Road, Unit #1 

Lorain, OH 44053 


insurer A: State Auto Mutual Insurance Com 




INSURER B : 




INSURER C: 




INSURER D : 




INSURER E: 




INSURER F : 





COVERAGES 



CERTIFICATE NUMBER: 



REVISION NUMBER: 



THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE SEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD 
INDICATED. NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS 
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS. 
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS. 



iHSR 



WDLBUBRj 



TYPE OF INSURANCE 



A GENERAL UABIUTY 

^KOMMERCIAL GENERALUABILITY 



Ins 



[W^ms-madP* 



OCCUR 



GEfJL AGGREGATE LIMIT APPLIES PER: 



'AUTOMOBILE LIABILITY 

^l&YAUTO 

| ALL OWNED AUTOS 
SCHEDULED AUTOS 
HIRED AUTOS 
NON-OWNED AUTOS 



HPJ POLICY NUMBER 

(b)(4) 



POLICY EFF IPOLICYEXP 
[MMJDDJYYYY) jlMWDD/YYYY> 



LIMiTS 



(b)(4) 



(b)(4) 



E ACH OCCU RRENCE 
DAj55GTTO"RE 
PREMISES (Eh acamenc*} 



(b)(4) 



MED EXP {Any ona parson) 



PERSONAL & AOV INJURY 



GENERAL AGGREGATE 



PRODUCTS - COMPJOP AGG 



f(b)(4) 



co: 



IMB1NED SINGLE LIMIT 
[Bit ocbdenlj 



BOWLY INJURY [Pur jwreon) 



BODILY INJURY {Per aeodeni) 



PROPERTY DAMAGE 
{P«r accH a nl) 



(b)(4) 



(bXtefiKELLALfAB j (b)(4} 0CCUR 

'excess liab 



(b)(4) 



: (b)(4) 



CLAIMS-MADE 



DEDUCTIBLE 
RETENTION S 



EACH OCCURRENCE 



AGGREGATE 



(&}(4) 



WORKERS COMPENSATION 
AND EMPLOYERS' LIABILITY 
ANY FHOPRETORJPARTNER/EXEClmV 
OFFICERMEMSER EXCLUDED? 
(Mandatory In NK) 
II yes. dosei* wider 
DESCRIPTION OF OPERATIONS bataw 



f(b)|^ 



(b)(4) 



H(b)(4) 



VVC STATU. 
TORY LIMITS 



(b)(4) 



C.L. EACH ACCIDENT 



E L DISEASE - EA EMPLOYE 



E.l. DISEASE -POLICY LIMIT 



iRiPTinu OE-HP-EBATIOMS 1 1 nniTrnwjs i whiclfs Wltarh Arnon mi, xmhwmI rrsmnl.. ■btuMfcibi. If mora space Is required) 



CERTIFICATE HOLDER 



CANCELLATION 



Home Depot U.S.A., Inc. 


SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE 
THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN 
ACCORDANCE WITH THE POLICY PROVISIONS. 


its affiliates and subsidiaries 




Attn: Supplier Insurance 


AUTHORIZED REPRESENTATIVE 


P, O. Box 12010-HD 


(b) (6) 


iHemet.C/A $2546-8010 





ACORD 25 (2009/09) 1 
#S128799/M128797 



1988-2009 ACORD CORPORATION. All rights reserved. 
Of 1 Tho ACORD name and logo arc registered marks Of ACORD 

SLB 



8/5/2011 

-#i*j:t:I 



i 9hSp 



D&B 



o 



Supplier on Ramp 

Supplier on Ramp 



o 




Return to Retail Link 

1. Please make sure to PRINT or SAVE a copy of this report{print/save friendly link at end). 

2, A receipt is a\ailab!e for your rewew following the report. 



Logout 



COPYRIGHT 2011 DON & BRADSTREET INC. - PROVIDED UNDER CONTRACT 
FOR THE EXCLUSIVE USE OF SUBSCRIBER 263-151582. 

ATTN: Test 

SUPPLIER EVALUATION 



TRADEMARK GAMES, INC. 



DUNS: I (b)(4) 



/* DATE PRINTED 



TRADEMARK GAMES, INC. 

TRADEMARK GLOBAL 
5 STAR WHOLESALE 
53TARDEAL.COM 

5401 BAOMHART RD STB 1 
LORAIN OH 44053-0000 
TEL: (440) 960-6200 

CHIEF EXECUTIVE: DANIEL S0STAR, CEO 




SUMMARY 







CONTROL 




SALES E 




EMPLOYS 





PRIMARY SIC NO. 

*(b)(4) 



SUPPLIER RISK SCORE FOR THIS FI 
SUPPLIER RISK SCORE 



Rtj 



(b) (6) 



Lowest Risk 



(b) (6) 



Highest Risk 



The Supplier Risk Score predicts the likelihood of a firm ceasing 
business without paying all creditors in full, or reorganizing or 
obtaining relief from creditors under state/federal law over the next 
12 months. The score was calculated using a statistically valid model 
derived from 0«B's extensive data files. 



PROBABILITY OF FAILURE 



The Probability of Failure is the proportion of firms with scores 
in this range that discontinued operations with loss to creditors. 
Based on historical data in Dun & Bradstreet's files, the Probability of 
Failure is as follows: 



sor.dnb.com/$or/supplterReport.do?ref.., 
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PROBABILITY OF FAILURE: 



Supplier Risk Score 



b) 3' 



Supplier on Ramp 



<t>) (6) 



O 



PROBABILITY OF FAILURE: 




(b) (6) 









SUPPLIER RISK SCORE ANALYSIS 



KEY FINANCIAL COMMENTARY : 




FINANCIAL PROFILE 



PROFITABILITY SOLVENCY SHORT TERM EFFICIENCY DEBT UTILIZATION 

{Return on (Current (Quick (Assets/ {Total Liab/ 
Net Worth) % Ratio) Ratio) Sales) % Net Worth) % 



This Supplier 

Industry Mediar 

Quartile Rank 
[Supplier) 



(b) (6) 



Key to Quartile Rank: 1 - top quartile through 4 * bottom quartile. 
Industry norms based upon 21 establishraenfca. 



OPERATION 

(b) (6) 



HISTORY 
04/07/11 

DANIEL SUSTAR, CEO JIM SUSTAR, PRES 

DIRECTOR(S): THE OFFICER (S) 
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* * * CORPORATE AND BUSINESS REGISTRATIONS * * * 
REPORTED By THE SECRETARY OF STATE 
OR OTHER OFFICIAL SOURCE AS OF 07/22/2O11 



REGISTERED NAME: TRADEMARK GAMES, INC. 



CORPORATION TYPE: PROFIT FILING DATE: 12/06/2000 

BUSINESS TYPE; CORPORATION 
REGISTRATION ID i: 1203215 



STATE OF ORGANIZATION (INCORPORATION) : OHIO 

DATE OF ORGANIZATION (INCORPORATION) : 12/06/2000 

STATUS: ACTIVE 



WHERE FILED: SECRETARY OF STATE /CORPORATIONS DIVISION, COLUMBUS, OH 

REGISTERED AGENT: DIANE P SU3TAR, 1940 FAIRWAY DR, WICKLIFFE, OK 44092 
AGENT APPOINTED : 12/06/2000 AGENT STATUS: ACTIVE 



PRINCIPALS: DANIEL A SUSTAR, INCORPORATOR 



COMMON STOCK: 

AUTH SHAKES - 500 

PAR VALUE - NO PAR VALUE 



The Ohio Secretary of State's business registrations file showed 
that Trademark Games, Inc was registered as a Corporation on December 
6, 2000. 

Business started 1999 by Dan Sustar. 100% of capital stock is 
owned by Daniel Sustar. 

DANIEL SUSTAR DO E| (b)(6) 



JTM SDSTftR born 



(b)(6) 



PUBLIC FILINGS 



The following data is for information purposes only and is not the 
official record. Certified copies can only be obtained from the 
official source. 



If it is indicated that there are defendants other than the 
report subject, the lawsuit may be an action to clear title 
to property and does not necessarily imply a claim for money 
against the subject. 

* * * SUIT(S) * * » 



DOCKET NO. : 07CV149756 
PLAINTIFF: TAMMY KEIDF 

DEFENDANT: 5 STAR DEAL COM WHOLESALE INC 

and OTHERS 
WHERE FILED; LORAIN COUNTY COMMON PLEAS 

COURT, ELYRIA, OH 



STATUS: Pending 

DATE STATUS ATTAINED: 

DATE FILED: 

LATEST INFO RECEIVED: 



02/20/2007 
02/20/200? 
03/20/2007 



I.IEN(S) 



DOCKET NO. : 09CJ035585 
AMOUNT: $546 
TYPE: State Tax 
FILED BY: STATE OF OHIO 
AGAINST: TRADEMARK GAMES INC 

sor.dnb.com/sor/supplierReport.do?ref... 



STATUS: Open m ^^^^^ 

DATE STATUS ATTAINED: 01/16/2009 

DATE FILED: 01/16/2009 

LATEST INFO RECEIVED: 02/18/2009 



8/5/2011 ~ Supplier on Ramp 

WHERE FILED: LORAIN COUNTY COMMON PLEAS 
COURT, ELYRIA, OH 



There are ; (tyfelien and/or closed UCC's in Dun & Br ads tr set's file that Dun fi 
Bradstreet has matched to this supplier at this address. Details are available 
by calling 1-800-DNB-DIAL. 

The public record items contained in this report may have been paid, terminated 
vacated or released prior to the date this report was printed. 





PAYMENT TRENDS 

SUPPLIER VERSUS INDUSTRY PRYDEX 




PAYDEX scores are updated daily and are based on up to 13 months of trade 
experiences from the Dun & Bradstreet trade file. 



PAYMENT SUMMARY 



Average High Credit: 

Highest Credit; 

Placed for Collection: 

Cash Experience (s) : 

No. of Trade Experience (s) : 



KEY TO PAYDEX 



PAYMENT 




Accounts are sometimes placed for collection even though the existence or 
sor.dnb.com/sor/supplierReport.do?ref... 



Additional Product Information 



Product 


Estimated Wholesale Price 


Estimated Retail Price 
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FREQUENTLY ASKED QUESTIONS 



Why Have A Licensing Program? 

A trademark licensing program gives the United States Marine Corps (USMC) control 
over its logos and marks, thus, ensuring the quality and consistency of all of the licensed 
merchandise. It also enables the USMC to generate revenue from the sale of 
merchandise bearing its logos and marks. The revenue is used to support the trademark 
licensing program and enhance Morale, Welfare and Recreation programs for America's 
Marines world wide. Outside of the USMC, the trademark licensing program creates a 
cooperative and positive working relationship with the manufacturers and retailers who 
work with the USMC. 

What Qualifies As A Trademark? 

Any mark, logo, symbol, nickname, letter(s), word(s) or combination of these that can be 
associated with the USMC qualifies as a trademark. 

What Products Can Be Licensed? 

Military members, families and the American public generate many great ideas for new 
products displaying USMC marks. Products will be considered and must be approved by 
the Marine Corps Trademark Licensing office. No products will be licensed without the 
approval of this office. This ensures all products associated with the USMC are of high 
quality and good taste and, ensures the non-approval of potentially hazardous items. 

Who Needs A License? 

Anyone wishing to use the marks, logos and symbols of the USMC must obtain a license. 
What tf You Do Not Get A License? 

All products must be approved by the Marine Corps Trademark Licensing office. Failure to 
obtain a license or approval would be grounds for the seizure of all non-approved 
merchandise bearing USMC marks. It also could result in jail time and numerous fines if 
convicted. 

Can Marine Corps Units or Members Sell Products Using The USMC Marks As A 
Fundraiser? 

Before contacting local manufacturers regarding new products, designs, or an idea for a 
fundraiser, be sure to check with Marine Corps Trademark Licensing office. They will be 
able to identify local manufacturers to produce the items, saving everyone time and effort. 

What About Using USMC Or Its Logo On A Web Site? 

Every use of USMC trademarks requires permission from the Marine Corps Trademark 
Licensing office. The World Wide Web has made it easy for everyone to build web pages 
with the USMC and its marks, and the USMC appreciates this support. However, federal 



Current a/o 21 January 201 1 



II 



o 

trademark laws require that the USMC control it's name and marks; therefore, the USMC 
must be very selective in granting permission in these and all instances. For more 
information, contact the Marine Corps Trademark Licensing Office. 

Who is responsible for the program? 

The organization responsible for the Trademark Licensing Program for the USMC is; 

Headquarters United States Marine Corps 
Public Affairs (PA) 
Trademark Licensing Office 
3000 Marine Corps Pentagon 
Room 4B548 

Washington DC, 20350-3000 
703-614-7678 (phone);703-697-5362 (fax) 
Trademark licensinq@usmc.mil 

How Can You Obtain A License Application? 

Anyone who wishes to obtain a license to produce merchandise must submit a license 
application. This application informs the USMC of how its marks will be used, what type of 
product Ihe applicant makes, how the USMC is going to be represented, etc. Applications 
can be obtained by contacting: 

Trademark Licensing Office 
3000 Marine Corps Pentagon 
Room 4B548 

Washington DC, 20350-3000 
703-614-7678 (phone);703-697-5362 (fax) 
Trademark licensing@usmc.mil 

How Long Until I Receive A Determination On My Application? 

Requests to use any Marine Corps marks on commercial products or endorsements require 
a minimal of 30 days for approval. However mission requirements may prolong the 
process. 

Who Is Licensed With The USMC? 

USMC Trademark Licensing office can provide a list of current licensees for merchandise 
with USMC marks. 



Current a/o 21 January 201 1 
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= TRADEMARK 

^GLOBAL 

Trademark Games Inc. dba Trademark Global 
Serving Your Spurring Needs! Import Export 
5401 BaumhartRd Lorain, Ohio 44053 
Office: (800) 21S-0104 Fax: (440) 960-7208 
www.TrademarkCommerce.com 



Business Contact Information 



Title: Dan Sustar, CEO E-mail: Dan@TradcmarkGlobat.com 

Title: Jim Sustar, President E-mail: Jim@tmkgl.com 
Date business commenced: January, 2000 Corporation: Trademark Games, Inc. (formerly 5stardcal.com, Inc.) 
Type of business: Internet based warehouse company. We specialize in Drop Shipping. 



Address Information for Billing and Shipping 



Primary business address: 5401 Baumhart Rd., Unit #1, Lorain OH 44053 



How long at current address? August 1, 2007 

Tax Identification Number! (*bj{4) 
Dun & Bradstreet Number.] 

Bank name: 



Resale certificate* < b )< 4 > 



Bank address 



(b)(4) 



Tvoe of account 



Account number 



Contact (b) (6) 



1(b)(4) 



Trade References 



Confidential Credit Application 




v ) n 

8/5/2011 Supplier on Ramp 

amount of debt may be disputed. 

SUPPLIER EVALUATION COMPLETE 



View Receipt 

View Printer friendly version 
Return to Retail Link 

Charges: $121.26 (Final charges to your credit card will include applicable sales tax.) 



Customer Assistance 
This site is bestviewed in Internet Explorer 5.5 or above. 



Privacy Policy 
©2009 D&B 



sor.dnb.com/$or/supplierReport.do?ref.. 





I TRADEMARK GLOBAL 



Trademark Global Inc. Cleveland, Ohio 44053 800-218-0104 
www.trademarkcommorco.com infoi2 l tml<gl.com 




AB2S0O-BUD AB7000-BUD ABI400P-BUP 
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ACORD™ CERTIFICATE OF LIABILITY INSURANCE 



OATE(MMJOOfrYYV) 

5/31/2011 



THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS 
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES 
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING IMSURER(S), AUTHORIZED 
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER. 



IMPORTANT: If the certificate holder Is an ADDITIONAL INSURED, the policy(ies) must be endorsed. If SUBROGATION IS WAIVED, subject to 
trie terms and conditions of the policy, certain policies may require an endorsement A statement on this certificate does not confer rights to the 
certificate holder In lieu of such endorsement^}, 



PRODUCER 

The Hoffman Group 
2 Berea Commons 
Berea, OH 44017 
440 826-0700 


CONTACT 
NAME: 


gjjfc. 440 826 -° 700 I We. Nrt. 440 826-1917 


ADDRESS: 


PRODUCER 
CUSTOMER IO»: 


IMSURER(S) AFFORDING COVERAOE 


WAICI 


INSURED 

Trademark Games, Inc. 
5401 Bauhmart Road, Unit #1 
Lorain, OH 44053 


insurer a : State Auto Mulual Insurance Com 




INSURER B : 




INSURER C : 




INSURER D : 




INSURER E: 




INSURER F : 




COVERAGES CERTIFICATE NUMBER: REVISION NUMBER: 



THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POUCY PERIOD 
INDICATED. NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS 
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN. THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS, 
EXCLUSIONS AMD CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS. 
IH5HT 

US- 



TYPE OF INSURANCE 



floLBUaRi 



*, GENERAL LIABILITY 

^T.COMAIERCIAL GENERAL ' 
^^CfjXI MS-MADE I 




«. AGGREGATE LIMIT ARPl JFK PER: 
POLK 



TOMOBILE HASILITY 
ANY AUTO 
ALL OWNED AUTOS 
SCHEDULED AUTOS 
HfHED AUTOS 
NON-OWNED AUTOS 



UMBRELLA LIAB 1 
EXCESS LIAB 



(WWdco 



CLA1MS-VADE 



DEDUCTIBLE 
RETENTION $ 



WORKERS COMPENSATION 
AND EMPLOYERS' LIABILITY 

ANY PROPRiETCWPARTHEWEXECU 
OFFICER/MEMBER EXCLUDED? 
[UandilDiy In NH) 
if y«, describe under 
DESCRIPTION OF npFRAHONS bdoiv 



_YJN 



'^(WkfA 



xsa. 



eVVTJ. J J>OLICY NUMBER 

""(b)(4) 



1 ?OLIC Y EFF IP OLIGYEXP I 
llMMJnDJYYYYl KMMinniYYYYl 



LIMITS 



(b)(4) 



(b)(4) 







i (b)(4) 



EACH OCCURRENCE 
{iAUA<it KiHfcWIkLl 

PREMI SES lEs QCCtlfTgncol 



MED EXP [Any ona person) 



PERSONAL & AOV INJURY 



GENERAL AG GRE GATE 



PRODUCTS - COMPfOP AGB 



(b)(4) 



-: (b)(4) 



BODILY INJURY (P« person) 



BODILY INJURY (Per ecdderil, 



PROPERTY DAMAGE 
(Pereceidenl) 



EACH OCCURRENCE 



AGGREGATE 



E L EACH ACCIDENT 



(b)(4) 



OTH- 
ER- 



EL DISEASE - EA EMPLOYEE 



E.L. DISEASE - POLICY LIMIT 



DESCRIPTION OF OPERATIONS / LOCATIONS I VEHICLES (Attach ACORD 101, Additloflgl Remark-, Schedule, If men tp»c. Is required) 

The Licensing Resource Group (LRG), all institutions represented by LRG 
for which insured is licensed, and their respective officers, agents and 
employees are additional insured • Broad Form Vendor. 



CERTIFICATE HOLDER 



CANCELLATION 



Licensing Resource Group, LLC 
442 Century Lane, Suite 100 
Holland, Ml 49423 



SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE 
THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN 
ACCORDANCE WITH THE POLICY PROVISIONS. 



AUTHORIZED REPRESENTATIVE 



(b) (6) 



ACORD 25 (2009/09) 1 
#S140778/M134143 



Of 1 



w ,- r v>i*ATION. All rights resDrvcd. 
The ACORD name and logo are registered marks of ACORD 

SLB 



CERTIFICATE OF LIABILITY INSURANCE 



DATE [MWDD/YYYY1 

11/10/2011 



THIS CERTIFICATE 13 ISSUED AS A MATTER OF INFORMATION ONLY AMD CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS 
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES 
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED 
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER. 



IMPORTANT: If the certificate holder Is an ADDITIONAL INSURED, tha pollcy(tes) must be endorsed. If SUBROGATION IS WAIVED, subject to 
the terms and conditions of the policy, certain policies may require an endorsement A statement on this certificate does not confer rights to the 
certificate holder In lieu of such endorsements). 



PRODUCER 

THE HOFFMAN GROUP 
2 Berea Commons 
Suite 10 

Berea. OH 44017 


nam™ ct Shirley Gotten, CFCU, CIC 


Pf n .™.. ("0)826-0700 | gg. ** C«M ■«-«« 


; o^! ss .sbotten®tlieb.o£ f itiangrp . com 


INSURES(S) AFFORDING COVERAGE 


NAKI 


insurer a :State Auto insurance Companies 


11017 


INSURED 

Trademark Games, Inc. 

5401 Baumhart Road, Unit #1 

Lorain OH 44053 


INSURERS: 




INSURER C: 




INSURER D: 




INSURERS: 




INSURER F : 





COVERAGES 



CERTIFICATE NUMBER:11-12 



REVISION NUMBER: 



THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD 
INDICATED. NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS 
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS, 
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS. 
iSST 



TYPE OF INSURANCE 




POLICY NUMBER 



4 



L AGGREGATE LIMIT APPLIES PER: 



WERDAL GENERAL LIABILITY 
GUR 



OMOBILE LIABILITY 



ANT AUTO 
ALL OVWED 
AUTOS « 

HIRED AUTOS 



NOM-OWNSD 
AUTOS 



UMBRELLA UA8 
EXCESS UAB 



CLAIMS-MADE 



PEP ^X^pRETEMnONS 



WORKERS COMPENSATION 
AND EMPLOYERS' LIABILITY 

ANY PROPfiieTOH^'ARTKSR/EXECUTIVC! 

OFF1C6RJV.EMBER EXCLUDED? 

(Mindrtory In NH| 

lives. ifesctSjaumttr 

DESCRIPTION OF QPERATrOMS htfc* 



(b)(4) 



POUCYEFF 
(MMJDDTYYYYI 



(b)(4) 



POUCT Exp 



(b)(4) 



LIMITS 



EACH OCCURRENCE 

□AUAGETO rented — 

PREMISES <E»oco»rtfi«) 



MED EXP jAfiy one poreon) 



PER5QNAL A ADV INJURY 



GENERAL AGGREGATE 



PRODUCTS - COMF/OF AGG 



COMBINED SINGLE LIMIT 



(b)(4) 



BODILY INJURY (Porpsrson) 



80DILY INJURY (Pof occitfenll 



(b)(4) 



- 



(b)(4) 



(b)(4) 



PROPERTY DAMAGE 



EACH OCCURRENCE 



I WC STATU- I [OTH- 
■ I TORY f IMTTft I LfiR 



E.L EACH ACCIDENT 
E.L. DISEASE - EA EMPLOYEE 



EL DISEASE -POUCY LIMIT 



(b)(4) 



(b)(4) 



nan *rn A^Hiifonai n***-.**.* c^^.lW if m 



CERTIFICATE HOLDER 



CANCELLATION 



United States Marine Corps 
Public Affairs (FA) 
Trademark Licensing office 
3 000 Marine Corps Pentagon 
Room 4B548 

Washington, DC 20350-3000 



ACORD 25 (2010/05) 

INR025 muron m 



SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE 
THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN 
ACCORDANCE WITH THE POLICY PROVISIONS. 



AUTHORIZED REPRESENTATIVE 



(b) (6) 



© 1 988-2010 ACORD CORPORATION. All rights reserved. 
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■ Sign and return the Small Business License Agreement 

• If requested in the proposed Small Business License Agreement, submit a 
certificate of product liability insurance that names the USMC as 
additional insureds. 

■ If requested in the proposed Small Business License Agreement, submit the 
company's identification tag or label that will appear on all products. 

■ All artwork must be approved by the Marine Corps Public Affairs, Trademark 
Licensing Office prior to production. 

"Authorization to produce products bearing USMC marks will not be granted 
until the company or individual has completed the licensing process in its entirety and 
received an executed standard license agreement. 

STEP THREE: LICENSE MAINTENANCE 

Once the licensing process has been completed, the Trademark Licensing Office will 
forward an executed copy of the Small Business License Agreement to you or your 
company. To keep your license in good standing, you must remember to: 

■ If required in the Small Business License Agreement, maintain product liability 
insurance coverage for each license that you hold, and make sure that a copy of your 
current certificate of insurance is on file with USMC. 

■ Always secure written approval of artwork from the Trademark Licensing Office 
prior to production. 

■ Submit a sales volume report annually so we may track your progress. 

Once again, this is not a contract. You are not authorized to use USMC marks until: 
1) you receive a fully executed Small Business Trademark License Agreement, 2) your 
products and graphics have been approved, and 3) you have provided our office with 
evidence of product liability insurance if required. 



COMPANY INFORMATION 



Company/Owner Name: Wdy ClM nflS, v%m/ lOfly 

World Wide Web Address: lUli)U)- LpfXyf (PCL-tlMS* ■ COfYl 

Primary Address (No PO Boxes): c>, r k L ii "x ~ 

fllcl .S£rmj \//illpy frf. 

Mwlfsiwq \/A USA 

City State Zip/Postal Code Country 

Primary Contact: A m/ lOOLV/ Title: D\\)l\Lf 



Current a/o 2 1 October 2009 J / ■ 



w 



n 



Telephone: ^V/)- 3 ^.^5 Fax: 

Entity Type: Corporation 
□ Partnership 



Email: f ,{ kyfr/dJlCf&£)teY -riot 



□ Limited Liability Company 

□ Hobbyist □ Other 



Years in business: 



l* y rs 



FINANCIAL INFORMATION 

Does your company have a D & B Number? □ Yes J^T No 
If so, current D & B Rating: 

Please include a copy of your most recent D & B report. 

Does your company carry product liability insurance? □ Yes Ji^No 
Carrier: Individual and aggregate limit: 

BUSINESS HISTORY 



Company sales volume for previous year: $J 

USMC product sales volume for most recent year: 
USMC product sales volume for previous year: 



In what distribution channels are you requesting approval? 

Percent of Current or Anticipated Sales Volume 



(b)(4) 













Department Stores: 
Internet Web Sites: 
MCX (Exchange): 

Specialty Stores: 
Craft Shows: 




Toy Stores: 
Catalog Sales: 
Discount Stores: 

Other (specify): 
Custom Orders: 



LICENSING HISTORY 

Does your company currently manufacture products under license? □ Yes .-Sjf No 
If Yes, - Current primary licenses held: 

License 1 

Company: 



Current a/o 21 October 2009 



Licensed Property: 
Products: 



Number of year's license held: 



License 2 

Company: 



Licensed Property: 
Products: 



Royalty percentage: 



Number of year's license held: 

PROPOSED PRODUCT INFORMATION 



Royalty percentage: 



Identify U.S. Marine Corps properties for which you are seeking a license (e.g. Eagle 
Globe and Anchor, USMC initials, term U.S. Marine Corps: 

&o\u> dLAd Awhcr. USfv\C Ai-frUS . LI S- {Wliuml Corps 



Description of product(s) and estimated prices per unit for each product you seek a 
license: 



Product 


Estimated Wholesale Price 


Estimated Retail Price 

































Requested territory to be covered (e.g. U.S. and its territories, Worldwide): 

Requested term of license agreement (how many years would you like to be licensed?): 

m yrs 



Will the product(s) be used in conjunction with any other proprietary marks? (e.g. Nike 
swoosh): 

□ Yes fif'No If Yes, identify marks: 



Please describe your quality control procedures: 


(b)(4) 




(b)(4) 

— - , i — — — 1 J - —■ — — — 



Have any products you produced ever been involved in a product liability claim? 

^No □ Yes If yes, please explain: 

Current a/o 21 October 2009 



4 



) 



Way Creations 
861 Spring Valley Dr. 
Fredericksburg, VA 2240S 
sa les@waycreations.com 



Product 

Marine Sweetheart necklace 
Marine Key necklace 
EGA Cross necklace 
EGA Black Square necklace 
EGA White Square necklace 
Marine Angel necklace 
EGA Oval silver necklace 
EGA Oval silver bracelet 
EGA Heart silver necklace 
EGA Heart silver bracelet 
Mom to the Corps necklace 
Wife to the Corps necklace 



Estimated Wholesale Price 



Estimated Retail Price 






MARKETING AND MANUFACTURING INFORMATION 

Proposed advertising budget for U.S. Marine Corps licensed products: 

Ar>i\l^ 

Describe any advertising, promotion materials, or programs you plan to use to market 
the U.S. Marine Corps products: 




Will you oj>y6ur company actualiy^andfa^turethe product(s)^ □ Yes ^No 
If yesylocation of manufacturing plant (city/country): 




If no', identify manufactures or subcontractors where the licensed produs^s will be made 

Company: 
Address: 




i 



(b)(4) 



— Tjny 

Contact/Position: 



- 



(b)(4) 



w ' 6> . . / <Sni . i\ 

Telephone Numbert pw 



iip/posiai uode 



Country 



E-mail: 



i (b)(4) 



Does the manufacturer or any sub-contractor use any child labor! 



process? □ Yes j2(No (If yes, attach details regarding working conditions and pay on a separate sheer of paper.) 

ADDITIONAL INFORMATION 

Please enctasj ^any additional information you believe wi lJJseJp-the^tXS. Marine Corps 
evaluate your license request. This additional informationshould include but not be 
limited to providing the following: 

□ Non-returnable USMC product sample for evaluation of materials, quality and 
workmanship. 

□ Catalogs, brochures and promotional materials that display your company's 
products. 

□ Materials or drafts showing how your company proposes to use the U.S. Marine 
Corps emblem on products. 



□ Any other information that demonstrates your company's proposed products. 



Current a/o 2 1 October 2009 



5 



Wife to the Corps Necklace 




Marine Key Necklace 




Marine Sweetheart Necklace 




Mom to '(b)(4)" 



-klace 



( ) 

EGA Oval Silver Bracelet 




EGA Heart Silver Bracelet 




Marine EGA Cross Necklace 



(b)(4) 



MarineAnaie. JNftqklace 

1(b)(4) 



EGA White Square Necklace 

(b)(4) ~~ 



EGA Black Square Necklace 

(b)(4) ~~ 



EGA Oval Silver Necklace 

■(b)(4) 



1 



DEPARTMENT OF THE NAVY 

HEADQUARTERS UNITED STATES MAR^E CORPS 
2 NAVY ANNEX 
WASHINGTON, DC 20380-1775 



INREPLYHEFERTO: 
5870 

ARDE 

4 Jau 2005 



Ms . Sherry L . Way 

861 Spring Valley Drive 

Frederickburg, VA 22405 ' 

Dear Ms. Way: 

in response to your letter dated 21 December 2004, requesting 
Per^i^ to use the word 'Marine^ on your charma and pXagues . ^ 
reviewing your request, permission is graat ed to use ^ word 
on your charms and plaques as you described in your letter and shown on 
the samples provided. 

* can be reached at f703) 614-4,38 should yon require additional 
information pertaining to this matter. 

Sincerely, 



(b) (6) 



ueatv Furnishing Management Unit 

PuSjstlna Ld°M iStiCS SyStemS M ^^nt Section 
AHminf t . Management Logistics Branch 

Bv mr^M "/^ Resource Management Division 
By Direction of the Commandant of the Marine Corps 



PROSPECTIVE LICENSEE STATEMENT 



The undersigned hereby affirms that answers to the above questions are true and complete, 
except where such question calls for estimates or projections, and that all questions have been 
answered in good faith and to the best of the applicant's knowledge. 



Name anc", 
Signature 




/- id a 



Date: 



RETURN COMPLETE APPLICATION TO: 



Headquarters Unites States Marine Corps 

Public Affairs (PA) 

Attn: Trademark Licensing Office 

3000 Marine Corps Pentagon 

Room 48548 

Washington DC, 20350-3000 



CONTACT US: 



703-614-7678 (phone) 

IVatkin:irk_.licciising.V{'»istno.i)Hl 



Current a/o 21 October 2009 



